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Minister's Office File Ref:

Department File Ref: CTS No. 03221/13

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Action required: For Approval h@

Action required by: ASAP @
The project sign board should be erected as soon as possible after the contr@mkes

possession of the site on 27 February 2013 @
NN

N
SUBJECT: Gold Coast Aquatic Centre Project Sign Board @

Summary of key objectives Q—
To obtain the Minister's approval of the attached design (Attachmept 1) to be used as signage

at Gold Coast Aquatic Centre site during construction. i

Key issues @
1. The attached design has been prepared by Cox Arc ure who are the architects

engaged for the project. \/
2. Input and approval has also been obtained fram City of the Gold Coast and GOLDOC.
3. Queensland Government input and approv@ been obtained from Major Projects in
Department of State Development, Infra% e and Planning and the Office of

Commonwealth Games Coordination i rtiment of Tourism, Major Events, Small
Business and the Commonwealth Game

4. Corporate Communications units j departments have been involved in the process
orate ID standpoint.

and approved the document from
5. Approval of the design is b inht urgently in order to have the project sign board
erected as soon as possib% e site fencing begins to be installed on 27 February

2013.
Implications o
It is important that t :-Q}'a,,q sland Government receives adequate recognition for their role in
the project throug ject sign board.

ion
iew that the contents or attachments contained in this brief are not suitable for
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Minister's Office File Ref:

Department File Ref: CTS No. 03221/13

Recommendation

That the Minister
Approve the attached to be used as a project sign board at the Gold Coast Aquatic
Centre construction site.

APPROVED / NOT APPROVED (/, APPROVED,} NOT APPRO

e e o

JANN STUCK

=7
Chief of Staff Minister for T m;,Major Events, Small
Business and '-r Commonwealth Games

/ / Ay @\3

Minister’s comments 7~

Action Officer Endorsed by: Ezfsgdﬁay: Endorsgd/by:
Divisi

Carly Director of Head . DG
Bachmann Kerry Petersen, ischap3(?3)
CP dice the
Yo profection of an

iduals right to
acy Tel:
ob

e 2115 Dae A 03

Tel: 34053796 Tel: 32

12-410 - Disclosure Log - Page 2 of 94




Gold Coast Aquatic Centre

i

joint funding initiative:

Queensland
Government

Department of Tourism, Major Events, Small Business and
the Commonwealth Games

CITY OF

GOLDCOAST.

PROJECT MANAGEMENT

Major Projects, Department
of State Development
Infrastructure & Planning

MANAGING CONTRACTOR

ARCHITECTS

STRUCTURAL ENGINEER

CIVIL ENGINEERS

SERVICES ENGINEERS

ACOUSTICS & FIRE SERVICES

LANDSCAPE CONSULTANTS

CERTIFIER

EQUITABLE ACCESS

POOL ENGINEERS

QUALITY SURVEYOR

-1, WATPAC

COX ARCHITECTURE

GEOFF NINNES FONG + PARTNERS
ARUP

ARUP

WOOD AND GRIEVE

RPS AUSTRALIA

PROJECT SERVICES

ERIC MARTIN AND ASSOCIATES
PAUL STEVENSON & ASSOCIATES

RIDER LEVETT BUCKNALL

Project redevelopment for'2014 Pan Pacific Swimming Championships and Gold Coast 2018 Commonwealth Games
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[ Minister's Office File Ref. | MO983
| Depariment File Ref: [ CTSD3316/13

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Action required: For noting and signature on |etter @)

Action required by: @

&
SUBJECT: Careers Promotional Campaign \@
Summary of key objectives @

That you sign the attached letter to the Honourable Martin Ferg @ ME
Resources and Energy and Minister for Tourism (Attachment 1
letter to you, dated 13 February 2013 (Attachment 2).

Key issues
e The new Careers Promotional Campaign (Campaigri-

s The Campaign (led by the National Tourism
the Queensland Tourism Industry Council (Q
has also briefed Queensland’s network of regiona

{TA)) is being actively promoted by
dugh its Associations Council. QTIC
vourism organisations. Tourism and

Events Queensland (TEQ) has also indic commitment to promote the campaign to
industry through its existing industry disi channels.

s The Federal Minister for Tourism has “gitten to you seeking your support in promoting the
Campaign and other federal labour a initiatives (Attachment 2).

» The campaign utilises social me online and traditional promotional tools to promote
careers in the tourism indust chool leavers, mature aged workers, Indigenous

Australians and the unemploye
e« QTIC currently has a fundin@( al with Skills Queensland, which in part seeks to identify

strategies to attract, recrui ain employees. The funding proposal will complement the
activities being undertake art of the campaign.
« Other workforce develggment initiatives including the Seasonal Workers Program (SWP),

Tourism Employme TEPs) and the Workforce Futures Program are at various
stages of implege iohy and will progressively be ‘rolled out' in key destinations across the

state. \
Seasonal Worl g._ tram

e QTICis primsponsible for encouraging industry uptake of the SWP in Cairns and the

of the SWP has proven fo be difficult.

to the general economic climate and weather events, Cairns and Airlie Beach
egiods chosen for the pilot) have high local unemployment levels and a large
ertage of unskilled and semi-skilled workers.

artantly, the Premier has highlighted the need to favour local labour pools over external
(non*Queensland and immigrant) labour in addressing skills shortages and filling vacancies
in tourism (and other Queensland industries).
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Minister's Office File Ref. MO883

Department File Ref: CTS03316/13

« Notwithstanding, a list of potential tourism accommodation providers has been provided to
the Department of Resources, Energy and Tourism for consideration as Queensland
participants in the program (Attachment 3). QTIC is hopeful of at least one business
operator in Cairns and one in the Whitsundays participating in the scheme.

Tourism Employment Plans

e TEPs are being rolled out by the Federal Government in key destinations ing
North Queensland (TNQ).

» The TEP program seeks to bring together collective efforts to address toufSyRiabour issues,
and the lessons leamed in delivering the early TEPs will be used to help other TEPs
(including TNQ). ('7 )

« Initial consultations are likely to commence in mid-May for <N& TEP, following
ratification at the Tourism Ministers’ Meeting to be held on 26 Aprj

Workforce Futures
» Funded by the Federal Government ($8.2M) and deliver ice Skills Australia this
program consists of three interconnected projects: Regional rkforce Development; Skills
Advisor Network for Industry; and Targeted Skills Devel ent.
s At the centre of the program is a network of 100 i skills advisors drawn from a
partnership of industry associations, Access to PN orce Futures Skills Advisor
\.

Network service is fully funded and will be free of cfiargeto businesses.

« There will be 18 skills advisors in Queensland deliveting to 477 businesses across the state
(77 of them in Tropical North Queensland).

« As one of the eighteen network partners, QT | deliver the Skills Advisory service in
Gladstone, North Queensland, Townsville@bane, Gold Coast and Sunshine Coast.

implications

« These initiatives form part of th al tourism workforce development aimed at
increasing labour supply, quality o%& and labour force productivity within the industry.

« Raising the profile of tourism a cer of choice: career pathways; and the broader

workforce development; were k es raised at the DestinationQ forum.

Background @

« The DestinationQ forumPartiership Agreement includes the following commitments for the
first 12 months:
o Encourage wor consider a career in tourism through assessment of options
including a skill port that links to industry pathways for careers — QTIC.
o Promote % job-seekers and the broader community as a long-term career by
y ship with; schools; TAFEs; universities; training providers; operators,
dies; to lift the profile of tourism careers — Department of Education,

\v' mployment, and QTIC.

Trai%
° artent of Tourism, Small Business, Major Events and the Commonwealth Games
e both represented on the State Oversight Committee (established as part of the

Right tovinformation

| am of the view that the contents or attachments contained in this brief are not suitable for
publication.
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Department File Ref; CTS03316/13

Recommendation

That the Minister
Note the contents of this brief.
Sign the attached letter to the Honourable Martin Ferguson, Minister for Resour@nd

Energy and Minister for Tourism.

'__‘,,z:-'-" == ]
NOTED / ENDORSED NOTED / ENDORSED @

Chief of Staff

Minister’'s comments

Director DG

Tel: Tel: xel: 322 58210 Tel: 322 52031
Mob; Mob: Mob:
Date:\ Date: / / Datergaf ;)\/90\3

Action Officer  Endorsed by: @chj by: Endorsed
G
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{4597 Minister for Tourism, Major Events,
Queensland

covernmen:  omall Business and the Commonwealth Games

Level 26

Ref CTS03316/13 111 George Street Brishane 4000

GPO Box 1141 Brishane
Quee 4001 Australia
Telepl +B1 7 3224 2001
7 3003 0229

0 6 MAR 7013

F ’g
The Honourable Martin Ferguson AM, MP @
Minister for Resources and Energy @
Minister for Tourism \

PO BOX 6022 @
Parliament House

CANBERRA ACT 2600 %

Dear Mipisfer WAy ais. @

| refer to your letter dated 13 February 201@king my support in promoting the
Careers Promotional Campaign (Campaign) andpther labour and skills initiatives being
progressed as part of the national tourism w rce development agenda.

Raising the profile of tourism as a c@of choice and career pathways were key
issues raised at last years’ Destinati rum. In this context, the recent launch of the
campaign is both timely and welc

Council (QTIC) is actively p ng the campaign to industry operators through its
Associations Council. Qu 's network of 13 regional tourism organisations has
also been briefed on of the campaign. Tourism and Events Queensland

(TEQ) is also promo%fihe campaign to industry through its existing industry

As a member of the Natior@ sm Alliance, the Queensland Tourism Industry
0
d

distribution channels.

You w, Maware QTIC is primarily responsible for encouraging industry uptake of
the in“Far North Queensland and the Whitsundays. | understand a list of
pofential teurism accommodation providers has been provided to your department for

tion as Queensland participants in the program.

The Fourism Employment Plans and the Workforce Futures Program in Queensland
are also valuable initiatives in raising industry standards and addressing labour and
skills shortages.
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| look forward to having further discussions with you about these initiatives at the
Tourism Ministers’ Meeting on 26 April 2013.

Yours sincerely

HON JANN STUCKE @
Minister for Tourism, Major Events, Small Business
and the Commonwealth Games
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Minister's Office File Ref. ]
Department File Ref: __CTS No. 03576/13

Briefing Note
The Honourable Jann Stuckey MP | |
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Acﬁon required: For Noting e h@

Action required by:

untine.—.- : @é?(@

January 2013
Summary of key objectives @

To brief the Minister on key issues discussed at the Gold Coa (s )— 5 C
Corporation (GOLDOC) Board meeting held on 29 January 201 AN

Key issues @

1. The Minutes from the GOLDOC Board meeting of 2 I;.ua_r;;;- 2013 are provided at
Attachment A. e

2. The key issues discussed at the meeting i'rm‘iude

a.|

NS
SUBJECT: Gold Coast 2018 Commonwealth Games Gorporatinn@eeﬁng 29
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Minister's Office File Ref.

Department File Ref: CTS No. 03576/13

sch4p4( 7)(1)(c ) Business/commercial/professional/financial affairs

3. The next Board meeting will be held at the BG Australia office, Level 30, 275 George Street
on 26 March 2013.

Right to information

4. | am of the view that the contents or attachments contained in this brief are itable for

publication.

Recommendation \
That the Minister @
Note the key issues discussed at the GOLDOG . Board mee : n SJanuary 2013.

D

4

NOTED / ENDORSED NOTElZﬁND

Chief of Staff Ministér for Tourism, Major Events, Small

@iness and the Commonwealth Games

! ! @$5!3/&3
Q

Minister's comments ;x
P.D e & 2N M “LJ{ F Ww\ ka‘\j A d\-vuv\‘e._!"
TP D TR ELE B Geawmred |

bv e QR or AveaAln

A 4

Action Officef  Endgrsed by: ~ Endorsed by: Endorse
Nick Elli Director Division y,ead . DG
ADG C sch4p3( 3) Prejudice
Games the protection of an H
n(_jividualq right to
Tel: 323 54834 Tel: PIR&SY Tel:
Mob: Mob:

Date: / / Date:?_()f yN (5 g:g:‘%l N &0(3
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Minister's Office File Ref:

Department File Ref: CTS No. 03623/13

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

N

Action required: For Noting 0@

Action required by: @
Routine — @O\f

SUBJECT: Commonwealth Games Federation (CGF) Project Re\f%iguary 2013

Summary of key objectives
To brief the Minister on key issues raised by the CGF in their P t Review Report which was
prepared to record observations from their visit to the Gold C nuary 2013.

Q)

Key issues

1. HRH Prince Imran, President of the CGF led a delegati GF representatives and their
technical advisors to the Gold Coast on 18-19 Jan 13 to receive a briefing of the
progress in preparations for the 2018 Commonweal ames.

2. The visit was not a formal evaluation proceSSWmat of the briefing was a series of
workshops over two days with presentations providéd on key Games planning activities.

3. These included an overview, roles and res ilities, the delivery programme,
infrastructure, games village, transport, #&curity, communications and marketing.

4, The CGF's Project Review Report of t d Coast 2018 Commonwealth Games is
provided at Attachment A.

5. The report records the CGF's ke@rvations identified from the January 2013 briefing and
also indicates what will be the interest for the Coordination Commission when it
conducts its first official re 'e@ames preparations in November 2013.

6. The CGF are satisfied wi@ rations to date.

In particular the CGF not
a. Current p]@n@cumemation provides a solid baseline for future planning and

monitoring; \

i elationships formed amongst the Games delivery partners (Federal
1 Queensland Government, Council and GOLDOC) and the shared

comgraitment of the partners to the Games;
C. I-n%qness of GOLDOC to innovate to reduce operational costs; and

he elopment of a clear understanding of roles and responsibilities amongst
es partners.

8. The identified particular items of interest for the Coordination Commission in
November 2013 would be:

a. Legacy planning and maximising return on investment;

b. Sustainability and the application of ISO Standard 20121 for event sustainability. In
this context event sustainability incorporates economic, environmental and social
considerations;
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Minister's Office File Ref:
Department File Ref: CTS No. 03623/13

c. Integration of planning and program management across the delivery partners.
Current GOLDOC planning is GOLDOC centric and needs to incorporate the broader
delivery partners;

d. Alignment of the planning process with resource planning;

e. Further development of the roles and responsibilities matrix to a more detiled level
incorporating all Games partners (eg the Federal Government): @

f. Development of risk management processes; and

g. Clarity regarding the Games budget and the GOLDOC Board’s afiiliiy/lo manage its
full budget including contingency and that this is consistent wi t city contract
commitments.

9. The CGF has also asked for further clarity of the Games govern d decision making
processes, advice of key activities to be completed and confj f the whole-of-Games
budget. This information will be provided within the next

10. GOLDOC, your department and Council are working togethe nsure that work
progresses on the key items of interest for the CGF ahe: of their visit in November.

Implications @

11. The CGF Coordination Commission will relea pubtic report of its evaluation of our
Commonwealth Games preparations following th isit in November 2013. This report will
indicate the CGF'’s satisfaction with Games arations and opportunities to improve
preparations.

Background

12. The project review visit in January %Sr)vided a foundation for the Coordination
Commission and the commence the formal review program in November 2013. The
project review focussed specifi progress to date and key issues for attention over the
next 6 to 9 months.

Right to information

13. | am of the view that t ents or attachments contained in this brief are not suitable for
publication. o

Q
N
&
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Minister's Office File Ref:

Department File Ref:

CTS No. 03623/13

Recommendation
That the Minister

Note the key outcomes from the CGF visit in January 2013 and the attached Project Review

Report. ﬁ

)
NOTED / ENDORSED “~ NOTED / ENDORSED

1 9
@@’

JANN STUCKEY

Chief of Staff Minister for Touri ajor Events, Small
Business an monwealth Games
/ / 5T RSP

Minister's comments 3

&@
&

N

Action Officer Endorsed by:  Endors y: Endorsed by
Nick Elliott Director isi G
ADG OCGC Cv

Tel: 323 54834 Tel: Oxég/aza 54834  Tel:
Mob: ob Mob:
Date; ateéf%ct%lfof) Date: / 1% 99/}
an individuals

right to privacy
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Pages 14 through 43 redacted for the following reasons:

s.68(4)(c) Copyright infringement
s.68(4)(c) Copyright infringement, 63 Amendment application - Previous application for the same documents
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Minister's Office File Ref:

Depariment File Ref; CTS No. 03750/13

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Action required: For Noting @)

Action required by: @
QP

=

SUBJECT: Overview of the programme to launch the 2018 Com n@h Games on 4
April 2013 K

Summary of key objectives @
This note provides a detailed overview of the programme of a '@ spre-launch and on launch
day.

Key issues
1. The key objectives for the Games launch are to:

» Start the marketing of the Games and commenu@dnve for $200 million in
commercial revenue

e Unveil the Games market position and branth\isi

e Meet community wants as recent resear as indicated people are eager to be involved
and support the Gold Coast 2018 Com@alth Games now

e [ncrease awareness of the Games in& ds of community, partners, influencers and
local, national and international me€j

e Unveil the new Commonwealth egweb site

e Launch a range of merchandi ale to the public featuring the new brand mark

e Start a global viral marketing-initiative
e Promote the ongoing I 3 e Games and State Government investment
2. The activities outlined in th€ attathed programme pertain to ‘launch day'. The day’s events
will be preceded by sigpnifi romotion leading in to 4 April 2013 following a
comprehensive media to local and interstate radio and television stations. A non-
sl

exclusive approach \ edia will be adopted in the interest of fairness to all media
outlets.

3. ltis critical that the Games Emblem and associated intellectual property remains confidential
until the ’mmch on the morning of 4 April 2013 to protect the Commonwealth Games
and G from legal, financial and reputational risk:

z@\: Brand Protection legislation is scheduled to be in place by late March, the actual

w won't be put forward for Royal Assent until Thursday, 4 April 2013 to ensure
confidentiality.

» Trademarking applications won't be submitted until 4 April 2013 to ensure confidentiality.

e National television broadcast of the launch event is contingent on undertakings that the
Games Emblem not be in the public domain before 7.00am AEST on 4 April 2013.

It is also critical to keep confidential the means by which the emblem will be unveiled on the
beach.
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Minister's Office File Ref:

Department File Ref: CTS No. 03750/13

Current position

4. Key launch day activities include:

o A community, media and key stakeholder event at Surfers Paradise Beach between 7.00
am and 8.00 am

e A 30 minute stage presentation involving athletes, celebrities, community ;@ and

video. Talks are underway with Nine's Today Show, Seven's Sunrise, A ws 24,
Sky News Australia and Fox Sports News to broadcast live excerpts

o The unveiling of the Games Emblem @

e The unveiling of a countdown clock (to become a permanent t uri@cﬁon)

» The unveiling of the new Gold Coast 2018 Commonwealth Ga& site

e The unveiling of a range of merchandise for sale to the publi

5. The programme of activities has been approved by the G oard and Joint Marketing
Committee including the appointment of Sports Marketing an nagement (SMAM), which
has vast and internationally renowned experience in th d of launch programmes. SMAM
has engaged Javelin Australia's Queensland office to e project.

6. The programme for the morning is as follows: @

AN I
When What Who
6.30 am VIP guests arrive for breakfast @ q VIPs
7.00 am Call to order &\/ VIPs, media, community
7.15 am Event commences \W Eve Lutze
o
7.17 am MC welcome }j Karen Philips
m Lo n o v Video
7.18 am Invitation” Film =N
7.22 am GOLDOC ChaiWs Nigel Chamier
7.24 am Minister spealf(f7 {\% The Hon. Jann Stuckey
798 am Q & A with Jetes/(Sally Pearson, Kieran MC & athletes
Perkins a n Patmore)
i
7.32 am Q& rtainer MC & TBC
7.35 am Li(équsi performance Musician
N7
7.40 am AwaIvaeiling Minister, VIPs, & athletes
/>
7.42 am / < Brand story video Video
7.44 am wrap up MC
7.45 a<m\\/< Event concludes MC
a4
7.50 am Media photos at inflatable Minister, Mayor, VIP & athletes
8.00am Countdown Clock unveiled Minister, Mayor, VIP & athletes
8.15 am Media conference Minister, GOLDOC and media
9.00 am Farmalities conclude FYI
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Minister's Office File Ref:

Depariment File Ref:

CTS No. 03750/13

Right to information

7. | am of the view that the contents or attachments contained in this brief are not suitable for

publication.

9
&
&
O

Q<

Q)
@\/
S
9
\©
@)
9
Q°
A
Q-
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Minister's Office File Ref:

Department File Ref: CTS No. 03750/13

Recommendation
It is recommended that the Minister notes the plan.

-

Mark Peters
Chief Executive Officer

@@
Yoy
27/0213 \@
2@

NOTED ~NOTED

JA

Chief of Staff ister for Tourism, Major Events, Small
Bus s and the Commonwealth Games

/ / &@%131@

Minister’s comments A

N
9
\©

i

\J
Action Officer  Endorse Eddorsed Endorse
Direct ivigion ad i ~ DG
sch4p3( 3) Prejudice F
Tel: PFE\F} iduals right to e[:
Data: Dateml yy; (% Dateﬂ?’l}lgﬁ('s

Q:'
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Minister's Office File Ref;

Depariment File Ref: CTS: 03759/13

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Action required: Noting @f)
=

Action required by: 7 March 2013

Urgent — Annotated agenda for the 14 March 2013 meeting of the Qu d Small

Business Advisory Council

-
SUBJECT: Annotated agenda for meeting of the Queensland Small %QAdvisory Council

on 14 March 2013, @

Key issues

1. The main item on the agenda is the presentation by Ms Yas ; nKing, NSW Small Business
Commissioner. Ms King will provide the Queensland Small Business Advsiory Council

(QSBAC) with an overview of the new NSW program e mall Biz Connect.

2. Also attending from NSW is Ms Jackie Zelinsky, C ss Enterprise Centres (BEC)
Australia.

3. Itis proposed that the next meeting of the QS be scheduled for Friday 14 June 2013, to
allow the non-Brisbane based members th portunity to attend the Premier's

Sustainability Awards dinner.

4. Background information and suggested @ng points are included in the annotated
meeting agenda (Attachment 1). &

5. The annotated agenda is not provide@g other members of the QSBAC.
i

6. As part of the community consult nform the development of a legacy plan for the
Gold Coast 2018 Commonwealth s, the QSBAC members have been invited to have

a discussion with the Office of onwealth Games Coordination, out of session, directly
after the QSBAC meeting. \

Implications @

7. Nil.

Q<

Background \
8. This is the first Q meeting for 2013 and the third meeting for the Council.

9. Atthe las %g of the QSBAC, it was decided to invite Ms King to present on Small Biz
Connec ell & other issues of relevance to small business.

the members of the QSBAC to attend (Briefing Note CTS=01954/13). The next quarterly
meeting of the QSBAC is due to be held on Thursday 13 June 2013. To enable non-
Brisbane based members of the Council the opportunity to attend the Awards dinner, it is
proposed to hold the QSBAC meeting on Friday 14 June from 2-4pm.
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Minister's Office File Ref:

Department File Ref: CTS: 03759/13

Right to information

12.1 am of the view that the contents or attachments contained in this brief are suitable for
publication.

Recommendation

That the Minister @
Note the contents of the annotated agenda (see Attachment 1) for the rch 2013
meeting of the Queensland Small Business Advisory Council.

NOTED / ENDORSED OTED //ENDORSED @

HON JANN STU Y MP
Chief of Staff Minister for, rism, Major Events, Small
Business ommonwealth Games

! ! \\:\&

Minister’'s comments

Principal Director ision Head DG

Action Officer Endorsed by: QEMEG by: Endorse

Project Officer

Christine Siobha Phil Green Richdrd'Eden
Beraldo \
98 040 Tel: 322 52031

Tel: 322 47974

Tel: 340 56124 Tel: 38
ob: Mab:

Date: 9 /3;,”‘.‘.3(@ -
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Queensland Small Business Advisory Council

@@
(v’
ANNOTATED MEETING AGEN@

(Detailed notes for Minister only) @

Thursday 14 March @
2pm—4p

bane

Conferennige Room
e
11 1§eo ge Street

Q<

&
S
&

Q
N
&
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Queensland Small Business Advisory Council (QSBAC)

Date: 14 March 2013
Time: 2.00pm to 4.00pm

Venue: Conference Room, Level 26, 111 George Street, Brisbane

Members to arrive for Council meeting

Welcome from the Chair

Introduction by:

Honourable Jann Stuckey MP, Minister for Tourism, Major
Events, Small Business and the Commonwealth Games

2.00pm

10 mins

@

Presentation on NSW Small Biz Connect and NSW small
business activities

Conducted by:

Ms Yasmin King, NSW Small Business Commissioner

Discussion @m
1~ P

@30 mins
~

Conducted by: Honourable Jann Stuckey MP 15mins
QSBAC 2012-2013 Priorities 550m 10 mi
Priority 1 — Identification of small business needs base e I
on geographic and industry sectors <:

Franchising

Conducted by:

Mr Ralph Edwards @

Discussion @

Conducted by : Honourable Jann Stuckey MP 3.05pm B i
Business On-line Services and Future Dire\&w 3.15pm i
Conducted by:

Mr Craig Humphrey, Executive Director, B s Online

Solutions &

Discussion '
Conducted by: Honourable Jann Stéitkey)MP 3.25pm 10 mins
Future Meeting and Other Bus@ 3.35pm 58 it

e Any Other Business

» Table at Premier’ inability Awards

» Small BusinessA¢ lan Update

» Small Busine k and Summit (COSBOA)
» Update on ocus Groups

> Flood Re pdate

A7
w

o Date/Venue fo %
o future meetings
Conducte%‘l OF
A

ourable Jann Stuckey MP

N

Mose: 4.00pm
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Agenda Item 1:

Welcome from the Chair

Time: 2pm (10mins)
Conducted by: Honourable Jann Stuckey MP, Chair

Open the meeting and thank members for attending.

Attachment 1.1 provides a full list of attendees for this meeting. @

No apologies have been received for this meeting. @

Table the minutes from the first meeting Attachment 1.2 and seek to b nded by another
member of the Council. Once seconded, the minutes are accepted. The ere provided to all
members after you approved the minutes (20 December 2012). \

Attachment 1.3 is the update of the Action Items from the previous n@g which has been provided

to all members. 2

Q<

@\/
S
9
\©
@
9
Q°
A
Q-
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Agenda Item 2:

Presentation on NSW Small Biz Connect and NSW small business activities

Time: 2.10pm (30 minutes)

Conducted by: Ms Yasmin King, NSW Small Business Commissioner

Discussion

Conducted by: Hon Jann Stuckey

Time: 2.40pm (15minutes)

Introduce and welcome Yasmin King in her role as the NSW Small Business Co ner. Also
attending from NSW is Ms Jackie Zelinsky, CEO, Business Enterprise Centres A (BECA).

Thank Ms King and Ms Zelinsky for travelling to Queensland to meet with the 3

Ms King will be presenting on the NSW Small Biz Connect program. \@
Key Points @

¢ Small Biz Connect is a personalised and subsidised busi isory program for small
businesses in NSW.

e The program delivers:

o face-to-face support, information and tools

o expert advice on small business manages s
c the development of key business skills

o Small Biz Connect is funded by the NSW Gov ent and is provided by existing business
support services such as BEC Australia.

e Business service providers are selec@ liver Small Biz Connect through an open tender
process. @
o For additional information, pleage reféto Briefing Note CTS=16964-12

Background for BECA @
e« BECA are one of the @ness service providers of the Small Biz Connect program.
« The Departme:g is@rﬁng the BECA Home Biz Expo in Brisbane on 16" May 2013.

e Youareont %}a to speak at the Expo and the Department will have a booth at the

Expo.
Thank ing for the presentation and for attending the meeting in Queensland.
Thank ky for attending the meeting in Queensland.
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Agenda Item 3:

QSBAC 2012 — 2013 Priorities

Priority 1 - Identification of small business needs based on geographic and industry sectors
Franchising

Time: 2:55pm (10 minutes)
Conducted by: Mr Ralph Edwards

Discussion
Conducted by: Hon Jann Stuckey

Time: 3.05pm (5minutes) @

Thank Mr Edward’s for presenting to the other members. @

Mr Edward’s presentation will be based on the Franchising Australia 2012 j&
biennial survey on franchising and is the major research study th
undertaken by Griffith University.

Key points
e Franchising survey and key findings %
o Contribution of sector to economy
e Sector self-regulation, best practice and succe @

o Future development and regulation é

is report is the 8"
sctor. The report was

™
—_ "

O
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Agenda ltem 4:
Business On-line Services and Future Directions

Time: 3.15pm (10 mins)
Conducted by: Mr Craig Humphrey, Executive Director, Business Online Solutions, Department of
Tourism, Major Events, Small Business and the Commonwealth Games

Discussion
Conducted by: Hon Jann Stuckey

Time: 3.25pm (10minutes) @

Introduce and welcome Mr Craig Humphrey, the Executive Director of Busin@line Solutions of
the Department.

Thank Mr Humphrey for taking the time to present to the QSBAC. \Z

Mr Humphrey will be presenting on the background and current
Business and Industry Portal (BIP) and the future directions of thé

ices available through the

Key points
o The BIP provides small businesses throughout \@ 18land access to the Government's
support and services for the small business c@m.

This interactive website allows busines to search and access information on:
> Starting a business SV

# Running a business
» Grants, tools and support ser@
» Business licensing &

e In July 2010, the Business @ustw Portal project commenced, and in December
2010, the site was formally @ed with 49 guides created for business customers.

e Since then, the custom has grown 20-fold, there are over 108,000 customers to the
portal each month tomer satisfaction rate of 80%. Last financial year the portal
delivered $155 mm@ ime and money savings to Queensland businesses.

i rated with local, state and Commonwealth Government to deliver
ransactional services online, to reduce the regulatory administrative
customers.

e The portal is n
forms and ®th
D
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Agenda Item 5:
Future Meeting and Other Business

Time;

3.35pm (25 minutes)

Introduced by:  Hon Jann Stuckey MP, Chair

Other Business
Invite members to raise any other business items.

Other issues you may wish to raise: @
1.Table at Premier's Sustainability Awards for QSBAC members %«

The Honourable Premier has launched the 2013 Premier's Sustainabili ards and your
Department supports the Small Business Award which recognises %?ement and
leadership in sustainable business practices. See Attachment
QSBAC members have been advised of the awards and to enc , if possible,
successful sustainable small businesses to enter.
You have approved the purchase of a table at the awards or the members of the

e Convention and
Exhibition Centre on Friday 14 June 2013. For additig: ation please refer to

briefing note CTS=01954/13.

2.Small Business Action Plan Update

Consultation with Government agencies has bee@ed.
The Action Plan will be submitted to Cabinet réval in early April 2013.

An opportunity has been identified for the pos release of the Action Plan during the

BECA HomeBiz Expo in Brisbane on 16@1 3

3. Small Business Week and Summit (COS@}
e
t

We will be holding a Small Business from 24" July to 31 July 2013.

The Small Business week will run ack of the NAB COSBOA (Council of Small
Business of Australia) Summit whichNs being held in Brisbane on 24" & 25" July 2013,
The Small Business week will %ll Queensland businesses and events will be held

throughout the regions.
We would welcome any ac@ you or your organisation is able to run as part of Small
Business Week or any s ns for activities that would be of value to small business.

4. Update on Workplace Hem afety (WHS) Focus Groups

The Department of/dds ice and Attorney-General (DJAG), the Department of Treasury and
Trade and CCIQ fointly conducting a state-wide survey of small businesses to identify
the cost impact@ciated with the model WHS laws. Attachment 5.2

Focus grou Qe rently being held across Queensland to support the survey and
igfggmation. To date, Focus Groups have been held in Brisbane, Sunshine
Coast and have been an invaluable source of information. Further focus
e/field across the state, including: Rockhampton (18" March), Cairns (20"

MariTownsviHe (21% March) and Toowoomba (25" March).
5: Flo very Update

De\ﬁartment of State Development, Infrastructure and Planning Regional Services staff
ed the Bundaberg Business Recovery Centre to help businesses affected by the

isis. This emergency centre has now closed and businesses are continuing to receive
support from the regional centres.
The Regional Services staff have personally visited affected businesses in impacted areas
across the Wide Bay Burnett, Darling Downs, Lockyer Valley and Central Queensland.
You also had the opportunity to speak with businesses in the Lockyer Valley and enjoyed
being part of their Australia Day Il festivities.
The Directors-General State Disaster Management Group operated when the crisis
commenced until Tuesday 5 February 2013. The Queensland Reconstruction Authority
(QRA) is now working closely with the regional councils, non-government organisations
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and state and federal governments on the recovery effort. The QRAA continues to
administer NDRRA applications for disaster relief and assistance to business and primary
producers.

e My Department responded quickly by making the Disaster Resilience and Recovery
information clearly visible on the Business and Industry Portal (BIP). There was a dramatic
spike in the number of visits to the BIP immediately after the crisis. Traffic to the disaster
resilience and recovery content on the BIP site was 1,900% above normal number of
visits.

« Inresponse to the flooding, my Department has been utilising information and maps
developed by the Qld Fire and Rescue Service to overlay Bundaberg businesses from the

Australian Business Register (ABR) to identify and locate those impacted flood
levels. Access to the ABR data is governed by strict terms and conditions eandis
only used internal to the department. This pilot project has proved th of access to
this type information and work is underway to investigate the broad tion of
geospatial data.

e \We have successfully run the Australia Day |l campaign, advertigi Queensland
tourism is open for business.

Future Meetings \

Confirmation of dates/venues for upcoming meeting. Q_
0

The next meeting of the QSBAC be proposed for Friday 14 June 2013 in Brisbane from 2-4pm. It is
proposed to hold this meeting on Friday so non-Brisbane b members of the Council would have
the opportunity to attend the Premier's 2013 Sustainability A

The attached schedule lists the proposed meeting dates@‘]& Attachment 5.3

It is proposed that a regional meeting be held Wptember 2013. The location is yet to be
determined.

Meeting close @

Thank members for attending and contributi the discussions.

Thank presenters for their time and cont@
e Ms Yasmin King
Ms Jackie Zelinsky
Hon Deb Frecklington F@
Mr Ralph Edwards \
Mr Craig Humphre@

&
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Page 1of 2

Minisler's Office File Ref:

Depariment File Ref:

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Action required: For Approval

Action required by: As soon as possible @
Urgent — The Parliamentary debate on the Commonwealth Games Ar@nents
(Brand Protection) Bill 2013 is expected during the sittings commen March

2013. Ideally the issue of the minister's authorisation provision K sidered by the

)

board of the Commonwealth Games Federation before then.
Y%

SUBJECT: Managing stakeholders in relation to the minist @Qnsatlon provision

Summary of key objectives

Arrangements (Brand Protection) Amendment Bill 201 ill) breaches the Host City
Contract (HCC) and the Joint Marketing Programmeﬁ@@ t (JMPA).

sch3( 7) Information subject to legal professional privilege \\//

N2

o A number of breaches of the HCC are being éigot}{ed directly between GOLDOC and the

= GOLDOC argues that the minister’'s authorisation proviz%’he Commonwealth Games

Commonwealth Games Federation (CGF). ver, it is GOLDOC’s view that this issue
should be dealt with more formally, by let e CGF and the Australian Commonwealth
Games Association (ACGA).

Key issues @

1. When the CGF and the ACGA we sulted in relation to the Bill before it was introduced,
GOLDOC advised each of them proposed new section 56(4) breached the HCC and
the JMPA.

2. The CEO of the CGF, Mr 00 per, expressed initial strong concerns but through
negotiation agreed to the n, on the basis that the CGF would be added to the ACGA
and GOLDOC as a part consulted prior to any authorisation. However, he asked for
more information and ised that ultimately this was a decision for the CGF Board.

V'

O
3 sch3( 7) Information subject tc al professional privilege

Q
N
&

6. ltis proposed that the detail of GOLDOC's concerns, and the DTESB position, be provided
to Mr Hooper and the CEO of the ACGA separately, but at the same time as your letters are
sent.
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Page 2 of 2

Minister's Office File Ref:

Departmentl File Ref:

7. Time is of the essence as it would be preferable to have a CGF board position before
debate of the Bill.

8. Other breaches of the HCC, particularly in relation to the timeframes for reporting
obligations, have been negotiated directly between GOLDOC and the CGF. The GOLDOC

CEQ, Mr Mark Peters, has acknowledged that the minister's authorisation provi is ‘low
risk’, but has advised that this matter should be agreed formally with the CGF a

ACGA.
Right to information
9. | am of the view that the contents or attachments contained in this brie t suitable for

publication. \

Recommendation
That the Minister sign the letters (attachment 3) to the CGF, t and GOLDOC.

APPROVED / NOT APPROVED

N STUCKEY
Chief of Staff " ister for Tourism, Major Events, Small

Busmess and the Commonwealth Games

Minister’'s comments @j)

S

AN

~

VAN ﬁ

Action Office Endorsed by: Endorsed by; Endorsed bY;
Filly Morgan ~ "~ Divisiog H DG
Phil Hall Nick£Ellioft “Richard n

Tel: 38360911 T4l 324 73076 Tel: 323 54834 Tel: 322/52031
Mobm] Mob: %] Mobz%
Dateg T(:)ﬁ] \T) Date: ) / Date:
|nd|V|duaIs right
to privacy
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Pages 60 through 80 redacted for the following reasons:

sch3( 7) Information subject to legal professional privilege
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Minister's Office File Ref:

Depariment File Ref: CTS No:

CTS O41L[)3

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Action required: For Approval @)’)
~—~

Action required by: 15 March 2013 @

Urgent — COSBOA requires confirmation of support by mid March m

N

SUBJECT: The National Small Business Summit 24 — 25 July 201 &@m

Summary of key objectives
* Council of Small Business Australia (COSBOA) rolling out t National Small Business

Summit (the Summit) to be held at the Brisbane C i & Exhibition Centre
on 24 — 25 July 2013.

e Your approval is sought to partner with COSBOA in thetwo-day Summit, and promote to
small business and industry representatives. Q

e Your approval is sought to host, in conjunction the” Summit, Queensland Small
Business Week throughout the State, from 24 — 31 13

Key issues

1. Small business owners employ over 4.5 milli ople nationally, and are a major part of the
economy. In Queensland, small businessig esents 96% of businesses.

2. These events are an opportunity to c businesses to the latest information, thinking
and policy directions across the busines ctor, government and third party providers; and
assist with information gaps and lack reness of the government’s business services.

National Small Business Summit @
3. COSBOA will hold a two-day g

in Brisbane on 24 — 25 July 2013, and is seeking
Gold Sponsorship, which I renamed State Host or Major Sponsor, to the value of
$53,900 GST inclusive, froepartment of Tourism, Major Events, Small Business and
the Commonwealth Gamgs ( SB). The Sponsorship and Exhibition Prospectus is at

Attachment 1 for your i ion
4, The Summit, with t me People. Policy. Partnership provides the once-a-year
opportunity for ke olders to come together in a forum of partnership and information
) ent of small business in Australia.

fill a spat on~ayplenary panel, or host spot in a relevant session, two trade booths, inclusion
ecognition and profile in the Summit handbook and on all event marketing
, and option to include a DTESB brochure or catalogue in the event bag.
mit presents a good (and competitive cost) opportunity for DTESB to:

e partner with COSBOA to support Queensland small businesses

« provide Queensland specific information directly to key stakeholders

o increase DTESB’'s brand recognition and understanding of the government's small
business service offerings

o promote the Queensiand Small Business Strategy and Action Plan 2013-2015.
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Page 2 of 3

Minister's Office File Ref;

Department File Ref: CTS No;

Queensland Small Business Week
7. The Summit will be the first of a range of business events to be held in Queensland as part
of a Queensland Small Business Week, from 24 — 31 July 2013. Queensland Small
Business Week is aimed at: enticing small businesses to engage and demonstrate the
Queensland Government’s commitment to small businesses across the state; proioting the

achievements of small business, the business and industry portal and support s s, and
to enable knowledge uptake and engagement to support growth and productivity.

8. Launch opportunities will be available. While it is likely there will already h en a soft
launch of the Small Business Action Plan 2013-2015, Queensland Small s Week will
offer a significant launch opportunity.

9. It is planned that other events will be achieved with a ra e@iﬁerent models.
In partnership with others, a program will be developed covering: K

= guest speaker breakfasts — current landscape, trends a ortunities, business

growth strategies and export opportunities
e a business pitching competition to an expert panel of a tors and venture capital

firms, designed to provide practical feedback to early-stag trepreneurial businesses

o Mentoring for Growth panel session
» promotion of case studies showcasing small busine

10. The Queensland Small Business Week and Sum e ‘pfiority actions in the Stronger
business-government engagement section of the Q land Smalf Business Strateqy and

Action Plan 2013-2015. \/

Implications
11. While the Summit and Queensland Small g@s Week is planned to be held in July 2013,
e

state-wide audience,

the Summit sponsorship will require p ent in full prior to the end of 2012/13 financial
year, as marketing materials will be re to be developed and ready for inclusion in the
event bag and distributed as part of r promotional activities in the lead up to the events.

12. Funding for Queensland Small %ss Week is available within the Small Business
Division, Limited Life Cost Colle 0185, to meet the cost of the support package.

Background \

13. COSBOA, a not~f0r~proﬁ@r er based organisation was founded in 1979 and has a
history of strong advoc small business issues ranging from taxation and workplace
relations, through to @tition law and retail tenancy. COSBOA is the country's peak
body exclusively re enting the interests of small business.

14. Each year, th A Summit brings together business leaders, policy experts and
decision maker ‘V uss the issues that are impacting on the Small Business community.

16. The Sum s to deliver the premium national small business policy event; discuss the
ig i ly facing small business; bring together government, big business and the

business for an honest and open exchange of ideas; provide educational

sessn the latest in business know-how and expertise tailored for small business;
-Q tthe policy makers and key influencers in the interests of small business; build

on thexfoundation of partnerships between big and small, public and private.

16. Small Business Division will seek to involve Tourism and Events Queensland and the
Gold Coast 2018 Commonwealth Games team in developing events. DTESB will also work
with the Department of State Development, Infrastructure and Planning's regional office
network, through the service level agreement, to develop and leverage regional events.

17. Funds have been quarantined within the Small Business Division for the Summit and the
Queensland Small Business Week activities.
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Minister's Office File Ref:

Department File Ref:

CTS No:

Right to information

18. ] am of the view that the contents or attachments contained in this brief are not suitable for

publication.

Recommendation

That the Minister
Approve DTESB support for the 11" National Small Business Sum
24 — 25 July 2013

%,

risbane on

Approve DTESB host a Queensland Small Business Week from 24 — @y 2013.

AN

APPROVED / NOT APPROVED

Chief of Staff Ministe

APPROVED / NOT @OVE

TolE ]
Minister's comments @\\

j\ﬁ Besianmir T8 u@ﬁ opi. st vl M

TV VP v«..u@% R IR S

%

4
7N 4
Action Officer Endo by: )) Endorsed by; Endorsed by
Director Executive DG

Director Dr Richar en

Principal @«hem Philip Green

Project Office

Tel: 323 ; 3898 0902 Tel: 322 47974 Tel; 322 52031
Mob: Mob: Mob:
e | | %
gr%gté%iongc}f aﬁl\ Dates. & 4 Deis: lljfs I ok

individuals right
to privacy
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Bl ABOUT US.

ABOUT COSBOA

The Council of Small Business Australia was founded in 1979 and was incorporated in
1985. COSBOA has a proud history of strong advocacy on small business issues ranging
from taxation and workplace relations, through to competition law and retail tenancy.
The Council of Small Business Australia is the country's peak body exclusively
representing the interests of small businesses.

As a not-for-profit member based organisation, COSBOA values its members and exists
for their benefit.

In 2013, COSBOA is recognised as one of the top four peak business bodies in Australia
and lays claim to the following key achievements...

+ Creation of the Small Business Commissioner position at Federal level

= Recognition as people: “there is a dawning of realisation that the regulations and
practices necessary to control large businesses are simply not suitable for small
business enterprises and independent contractors” (COSBOA's CEQ)

* Regular engagement with Government, with the Opposition, political parties and big
businesses

= Structural changes in Government agencies to focus on small business

+ Early engagement and consultative role for compliance and regulation changes
impacting on small businesses

» Partnering with large businesses

* Health needs of the self-employed recognised by Beyond Blue and ath

Every year, the COSBOA Summit brings together business le > p
decision makers to discuss the issues that are impacting qn |
all

community, we invite you to get involved in th
this prominent and important event

CEQ, COSBOA

erts and
iness
ess and be part of

MALL BUSINESS .
AUSTRALIA

COUNCIL OF

WELCOME MESSAGE
FROM CHAIR

| welcome all interested parties to become
involved in the 2013 COSBOA National Small
Business Summit in Brisbane on Wednesday 24 -
Thursday 25, July 2013.

Contents

About Us n
%@The Event E
@? Your Audience B
Sponsorship EI
)
11

This will be the 11th Natienal Small Business
Summit and will be attended by luminaries such
as the Small Business Minister Chris Bowen and
the Shadow Small Business Minister Bruce
Billson. Also speaking will be the 2012 COSBOA

Small Business Champion Ondina Gregoric, who
will outline the secret of her success and the @

importance to giving back to the sect

Small business owners employ ove

Exhibition

Terms &
Conditions

ness. At the Summit we look forward to
discussing our policies on workplace relations,
the collection of superannuation and paid
parental leave, contract law and competition
policy, women in business, and burdensome
compliance and requlation demands on small
business people.

People. Policy. Partnership is the theme for
the 2013 Summit and will connect all the key
stakeholders - small business, senior politicians
as well as bureaucrats and big business
representatives - in a three way exchange of
minds in our advancements to debate policy
and build partnerships for the betterment of our
people.

| encourage you to shape the future with us by
participating in the national debate.

Qrmanda ;f;?na#»

Chair, COSBOA




] THEEVENT.

THE NATIONAL SMALL BUSINESS SUMMIT

COSBOA invites you to be a part of the 11th Annual Summit which will be held at the
Brisbane Convention & Exhibition Centre, 24 — 25 July 2013,

Since 2003, the Summit has provided the once-a-year oppartunity for key stakeholders
to come together in a forum of partnership and information sharing for the betterment

of small businesses in Australia.

In 2013, the 11th National Small Business Summit aims are to...

» Deliver the premium national small business policy event

- Discuss the big issues currently facing small business sector

- Bring together government, big business and the voice of
small business for an honest and open exchange of ideas

» Provide educational sessions on the latest in business
know-how and expertise tailored for small business

- Engage with the policy makers and key influencersin the
interests of small business

» Connect the interest groups in the small business arena at
this once-a-year opportunity

- Build on the foundation of partnerships between big and
small, public and private

Program Outline

Subject 1o change without notice.
Visit The National Small Business Summit 2013 www.cosboa.org.auwWhatsOn for the latest program information

Wed 24 July 2013

Morning - Exhibitor bump-in

~ Réfreshment breaks in Exhibition

Lunch - Summi - Lunch in Exhibition
- 5um
Keynot
Afternoon 't sessions contil -5 it sessions continue
- | breaks in Exhibition - Refrest breaks in Exhibiti
- Summit concludes
Eyening - Exhibition Reception - Exhibition bump-out

- The Summit Dinner

2013 PROGRAM HIGHLIGHTS

Networking Opportunities
including a morning session in the Exhibition to welcome
small business owners/operators from the local area

Top Level Political Engagement

invited speakers include: the Prime Minister and the Leader of the Opposition.
Confirmed speakers include: Queensland Premier Campbell Newman Federal Minister
for Small Business Chris Bowen and Shadow Minister Bruce Billson as well as Federal and
State Small Business Commisioners

Take Home Knowledge
from the sessions and forums
delivering information on policy as

Business Showcase 3
well as operational know-how

of the businesses you
need to know about to
get small business booming




B] YOURAUDIENCE.

PRE-SUMMIT MARKETING
PLAN YOUR INPUT

The Summit event organisers will run a five
menth marketing campaign across many
YOU R AUDI EN CE mediums: online advertising, e-direct mail,
TYPICAL ATTE media direct engagement, social media,
associated publications, etc. Be included in
= Associations rep(é \ this by sending through your short media
* Leadersi arse release to us at
+ Policy m COSBOA@saneavent.com.au

The Summit has built a reputation
in delivering a program of interest
to a wide cross section of the
business community, bringing
together policy makers,
operational experts and special
interest groups. The 250 delegate
audience is engaged in and

committed to the small busines
sector and each year, the in st
from government an us
grows in numbe :: tum.

«Re bodies
« Smallusiness operators including many of our champions
Business product and service providers




'] SPONSORSHIP.

250+ REASONS TO INVEST AT THE 2013 SUMMIT
= Interact with the anticipated audience of 250+ attendees
= Benefit from the associated high profile with COSBOA

= Strengthen your position as an industry leader

* Increase your brand recognition and understanding

* Meet the CEOs of many large Australian associations

= Engage with the policy makers and government officials
= Create new relationships

* Consolidate established partnerships

* Contribute to the small business cormmunity

* Showcase your product/service offering

= Generate business opportunities

* Demonstrate your support to the small business sector

PRINCIPAL

This sponsorship presents an exclusive opportunity and delivers
top billing in all areas of the Summit.

PR & BRANDING OPPORTUNITIES
* Naming rights of the 2013 Summit
= Organisation name included in the 2013 Summit logo
» Organisation logo in equal position to COSBOA's logo
+ Verbal and written recognition as the Principal sponsor i
* Headline to all sponsor acknowledgements
* Your organisation's logo on the Summit w

o0 of the 2013 Summit

* Inclusion of your keynote presentation in t

» Acknowledgement of sponsorship via

* Inclusion in COSBOA e-broa
six (6) placements)

asé/network in the lead up to and after the event (minimum

EXHIBITION ENTITLEMEN

including shell scheme)

EVE EGJSTRATION ENTITLEMENTS
* Eig complimentary registrations to the Summit, which include:
= The Opening Lunch
- Access to the Summit (plenaries and sessions)
- Exhibition Reception
- The Summit Dinner
- The Summit Breakfast

ONSITE OPPORTUNITIES
* # Keynote presentation (20 mins) as part of the opening
= Opportunity to introduce the most senior member of Government (to be confirmed)
* Signage at the event venue
* Verbal recognition by the MC at the opening and closing sessions
* Opportunity to provide a short video (max 2 mins) to be played to the audience at one of the main events
* Logo and recognition in the Summit handbook
* Double page advertisement in the Summit handbook
* Your company profile (to a maximum of 200 words) in the Summit handbook
* Opportunity to place two (2) pieces of material in delegate satchels

# all inclusions in the program are subject to final approval by the organising committee.




B SPONSORSHIP.

PLATINUM

Enjoy premium coverage in all areas of the Summit.

$96,800

PR & BRANDING OPPORTUNITIES
+ Verbal and written recognition as the Platinum sponsor in all promotion of the 2013 Summit
* Second tier sponsor acknowledgements
* Your organisation's logo on the Summit website with hyperlink to your designated web page
* Inclusion of your keynote presentation in the program
* Acknowledgement of sponsorship via social media (currently Facebook and Twitter)
* Inclusion in COSBOA e-broadcasts to the database/network in the lead up to and after the event
{minimum three (3) placements)

EXHIBITION ENTITLEMENTS
* Two (2) 3m x 3m booths (including shell scheme)
* Four booth staff passes
* Positioning within the sponsor allocated space (subject to space availability)

EVENT REGISTRATION ENTITLEMENTS
* Four(4) complimentary registrations to the Summit, which include:
-The Opening Lunch
- Access to the Summit (plenaries and sessions)
- Exhibition Reception
-The Summit Dinner @
- The Summit Breakfast Lo

ONSITE OPPORTUNITIES
* # Keynote presentation (20 mins) as part of 3\p
+ Signage at the event venue

* Verbal recognition by the M ing andclosing sessions

25510N

* Opportunity to placeane (1) piece of material in delegate satchels

# all inclusions in the program are subject to final approval by the organising committee

* please note our Principal naming rights sponsor will have first right of refusal te introduce the guest
speaker on stage

GOLD

Be one of the major sponsors to benefit from the
coverage in all areas of the Summit.

PR & BRANDING OPPORTUNITIES
» Verbal and written recognition as the Gold sponsor in all promotion of 13 Summit
« Third tier sponsor acknowledgements
* Your organisation’s logo on the Summit website with hyperlin your
* Program inclusion of your representative’s spot on a ple a
+ Acknowledgement of sponsorship via social media (cur

EXHIBITION ENTITLEMENTS \@
*Two (2) 3m x 3m booths (including sh
* Four booth staff passes @

* Positioning within the spof «

EVENT REGISTRATION ENTITLEME}
* Three(3) compli egistrations to the Summit, which include:

ted web page

k and Twitter)

e (subject to space availability)

-The Op L
- Acces unm enaries and sessions)
Exhibit ption

e Symmit Dinner
mmit Breakfast

NSITE OPPORTUNITIES

* # Opportunity to fill a spot on a plenary panel

= Signage at the event venue

* Verbal recognition by the MC at the opening and closing sessions

= Logo and recagnition in the Summit handbook

* Half page advertisement in the Summit handbook

* Your company profile (to a maximum of 100 words) in the Summit handbook
* Opportunity to place one (1) piece of material in delegate satchels

# all inclusions in the program are subject to final approval by the organising committee

*please note our Principal Naming Rights sponsor will have first right of refusal to introduce the guest speaker
on stage.




SILVER 338,500

Gain exposure as one of the major sponsars of the
. Summit and enjoy the associated benefits across the Summit.
®

PR & BRANDING OPPORTUNITIES
» Verbal and written recognition as the Silver sponsor in all promotion of, 13 Summit
* Third tier sponsor acknowledgements
* Your organisation’s logo on the Summit website with hyperlin
* Program inclusion of your representative’s spot in a conc
DINNER 548,400 + Acknowledgement of sponsorship via social media (cur

* Inclusion in COSBOA e-broadcasts to the databa
three (3) placements)
EXHIBITIOMN ENTITLEMENTS
= 50% discount on a 3m x 3/}

oo
* Positioning within the sponsgiiallo

EVENT REGISTRATI LEMENTS
= Two (2) conthiin istrations to the Summit, which include:

ted web page

i h 3 e lead up to and after the event (minimum
Headline this premier event and enjoy the P

associated benefits across the Summit.

PR & BRANDING OPPORTUNITIES
* Naming rights to the Dinner
* Verbal and written recognition as the Dinner sponsor in all promotion of the 2013 Summit
* Your organisation’s logo on the Summit website with hyperlink to your designated web page
* Inclusion of your representative’s spot on a plenary panel in the program
= Acknowledgement of sponsorship via social media (currently Facebook and Twitter)

shell scheme)
= space (subject to space availability)

EXHIBITION ENTITLEMENTS
* 50% discount on a 3m x 3m booth (including shell scheme)

+» Positioning within the sponsor allocated space (subject to space availability) @ RSt Broakfast
EVENT REGISTRATION ENTITLEMENTS : " ONSITE OPPORTUNITIES
* Two (2) complimentary registrations to the Summit, which include: = z .
; » it Opportunity to fill a spot in a concurrent session
-The Opening Lunch %

x - : * Signage throughout the event venue
RGO A0 M U\ RISGRIIt ALIO iRt ione) * Logo and recognition in the Summit handbook

- Exhibition R i

= ltlor‘-‘ ecfeptlon * Half page advertisement in the Summit handbook
Lt e + Opportunity to place one (1) piece of material in delegate satchels
-The Summit Breakfast pp! ytop p g

# all inclusions in the program are subject to final approval by the organising committee.
* Additional six (6) complimentary tickets to the Sumrfit Dififer (ma total of B tickets) preg & PP % 9 9

ONSITE OPPORTUNITIES
* Five (5) minute speech at the Dinner
+ Introduction to the guest speak

Summit handbook
(1) piece of material in delegate satchels

+ Half page advertise)
* Opportunity to place

* please note our Principal Naming Rights sponsor will have first right of refusal to introduce the guest
speaker on stage




B4 SPONSORSHIP.

LUNCH

Headline this opening event at the Summit
and enjoy the associated benefits across the
Summit.

PR & BRANDING OPPORTUNITIES
* Naming rights to the Lunch
* Verbal and written recognition as the Lunch spensor in all promotion of the 2013 Summit

* Your organisation's logo on the Summit website with hyperlink to your designated web page

* Acknowledgement of sponsorship via social media (currently Facebook and Twitter)

* Inclusion in COSBOA e-broadcasts to the database/network in the lead up to and after the event

(minimum three (3) placements)

EXHIBITION ENTITLEMENTS
= 50% discount on a 3m x 3m booth (including shell scheme)
* Positioning within the sponsor allocated space (subject to space availability)

EVENT REGISTRATION ENTITLEMENTS
* Two (2) complimentary registrations to the Summit, which include:
- The Opening Summit Lunch
- Access to the Summit (plenaries and sessions)

- Exhibition Reception

- The Summit Dinner @

- The Summit Breakfast Lo

% aking a total of 8 tickets)

* Additional six(6) complimentary tickets to

QONSITE OPPORTUNITIES
* Five (5) minute speech at th ch
* * Introduction to the gyest Spea
* Signage througho Q nt ven
oS he Lunch venue

+ Signage on stage/on
* Logo and recognitionNif\the Summit Handbook
* Half page advertisementin the Summit Handbook

= Opportunity to place one (1) piece of material in delegate satchels

* please note our Principal Naming Rights sponsor will have first right of refusal to introduce the guest
speaker.

BREAKFAST

Headline this key event- one of the main
events of the Summit and enjoy the associated
benefits across the Summit.

PR & BRANDING OPPORTUNITIES
* Naming rights to the Breakfast
* Verbal and written recognition as the Summit Breakfast i promotion of the 2013 Summit
* Your organisation’s logo on the Summit website to your designated web page
* Acknowledgement of sponsorship via socia cupfgntly Facebook and Twitter)
+ Inclusion in COSBOA e-broadcasts to e/metwork in the lead up to and after the event (minimum
three (3) placements)

EXHIBITION ENTITLEMENTS
* 25% discount on 3
= Positioning with

EVENT REGI { @"
omphfrentary registrations to the Summit, which include:

5 to the Summit (plenaries and sessions)
- Exhibition Reception

- The Summit Dinner

- The Summit Breakfast

= Additional six(6) complimentary tickets to the Breakfast (making a total of 8 tickets)

ONSITE OPPORTUNITIES
* Five (5) minute speech at the Breakfast
* * Introduction to the guest speaker
+ Signage throughout the event venue
* Signage on stage/on screen at the Breakfast venue
+ Logo and recognition in the Summit handbook
* Half page advertisement in the Summit handbook
* Opportunity to place one (1) piece of material in delegate satchels

*please note our Principal Naming Rights sponsor will have first right of refusal to introduce the guest speaker.




1 SPONSORSHIP.

Headline this key event- one of the main events of
the Summit and enjoy the associated benefits across

the Summit.

$ 27,500 @
TECHNOLOGY plus PR & BRANDING OPPORTUNITIES

1 el - . EORCVY * Naming rights to the Summit Reception
Align your organisation with the technology at the

" i ; =1 i « Verbal and written recognition as the Symmi i sor in all promotion of the 2013 Summit
Summit with branding across the three main platforms: website, internet pods and Summit App. + Your organisation's jogo on the Summi% fhhyBeriink'to your dasignated web faga

turrently Facebook and Twitter)
ase/network in the lead up to and after the event

* Acknowledgement of sponsorship wi
* Inclusion in COSBOA e-broatcasts

PR & BRANDING OPPORTUNITIES
* Naming rights to the internet pods in the exhibition
* Naming rights to the Summit 2013 smart phone app
* Your organisation’s logo on the Summit website homepage with hyperlink to your designated web page
* Verbal and written recognition as the Technology sponsor in all promotion of the 2013 Summit
* Program inclusion of your representative’s spot in a concurrent session
» Acknowledgement of sponsorship via social media (currently Facebook and Twitter)
= Inclusion in COSBOA e-broadcasts to the database/network in the lead up to and after the event (minimum
three (3) placements)

% 3m booth (including shell scheme)
* Positiont ponsor allocated space (subject to space availability)
VENTR 10 TITLEMENTS

Jwao (2) complimentary registrations to the Summit, which include:

Opening Summit Lunch
EXHIBITION ENTITLEMENTS . -
: - ; - Access to the Summit (plenaries and sessions)
= 25% discount on a 3m x 3m booth (including shell scheme) - Exhibibian Beeeption
* Positioning within the sponsor allocated space (subject to space availability)
EVENT REGISTRATION ENTITLEMENTS @
* Two (2) complimentary registrations to the Summit, which include: * Additional six(6) complimentary tickets to the Summit Reception (making a total of 8 tickets)

-The Summit Dinner
- The Summit Breakfast
- The Opening Lunch
- Access to the Summit (plenaries and sessions) ONSITE OPPORTUNITIES
- Exhibition Reception . ; iy i ;
T:eISLr[nm‘t D'n::z * Five (5) minute speech at the Exhibition/Summit Reception
The S it BI kfr t * Signage throughout the event venue
5 W <o + Signage on stage/on screen at the Summit Reception venue
ONSITE OPPORTUNITIES * Logo and recognition in the Summit handbook
* Half page advertisement in the Summit handbook

*HUROTRIn ¢ e goaki} e i RS * Opportunity to place one (1) piece of material in delegate satchels

= # Opportunity to fill a spot in the concur ession ology
* Signage throughout the event ven
* Logo and recognition in the Su book
* Half page advertisement i
* Opportunity to place one

material in delegate satchels

# all inclusions in the program aré\subject to final approval by the organising committee

A costs may include internet pad stands, laptop equipment, internet usage by attendees, smart phone app.
POA. Upon negotiation, some components may be provided by the sponsoring organisation.




$9,900
SUMMIT SHIRT plus

costs A
SPON S 0 RS H I P Be seen at the 2013 Summit with this
strong branding activity.
@

PR & BRANDING OPPORTUNITIES

= Verbal and written recognition as the Summit Shirt sponsor in all prom f the 2013 Summit
* Your organisation’s logo on the Summit website with hyperlink to you ted web page
$1 6,500 * Program inclusion of your representative’s spot in a concurrent/&€ssion
DELEGATE PACK plus + Acknowledgement of sponsorship via social media (curre ok and Twitter)
costs A (

Gain repeat exposure for your organisation with continuous EXHIBITION ENTITLEMENTS
branding across these three prominent attendee items: satchel, name badge & lanyard. EN 5
u

5

e)
to space availability)

= 25% discount on a 3m x 3m booth (includ

* Positioning within the sponsor allocat
PR & BRANDING OPPORTUNITIES

* Verbal and written recognition as the Delegate Pack sponsor in all promotion of the 2013 Summit EVENT REGISTRATION ENTITL
* Your organisation's logo on the Summit website with hyperlink to your designated web page
* Program inclusion of your representative’s spot in a concurrent session

* Acknowledgement of sponsorship via social media (currently Facebook and Twitter)

* Two (2) complimentary regis on e Summit, which include:
-The Opening Lung

plenaries and sessions)

EXHIBITION ENTITLEMENTS
= 25% discount on a 3m x 3m booth (including shell scheme)
+* Positioning within the sponsor allocated space (subject to space availability)
ONSIT ORTUNITIES
* Sole branding on one side of the shirt +
* Signage throughout the event venue

-The Opening Lunch + Logo and recognition in the Summit handbook
- Access to the Summit (plenaries and sessions) = Half page advertisement in the Summit handbook
- Exhibition Reception %

EVENT REGISTRATION ENTITLEMENTS
* Two (2) complimentary registrations to the Summit, which include:

* Opportunity to place one (1) piece of material in delegate satchels
- The Summit Dinner

A costs may include surcharge for high quality shirt, additional costs due to colours or method of branding.

-The Summit Breakfast @
ONSITE OPPORTUNITIES + two branding spaces on the shirt are front lapel and back, One space will carry the 2013 Summit Logo; the
= Branding rights to the satchel, name badge and lanyard Summit shirt sponsor can determine.
+ Signage throughout the event venue o
* Logo and recognition in the Summit handbog

= Half page advertisement in the Summit hafdbook
* Opportunity to place one (1) piece of material i delggate satchels

# all inclusions in the progra bject\to\final approval by the organising committee

bod stantl$) laptop equipment, internet usage by attendees, smart phone
me,components may be provided by the sponsoring organisation.

MAKE IT MEMORABLE

As part of your sponsorship package, you have a satchel insert opportunity. Think outside of the square
and use promotional items (pens, healthy snacks, calculators, calendars, diaries, etc) with your branding to
be remembered and in some cases used well after the event



k1 EXHIBITION.

$8,800

EXHIBITION BOOTH

Engage with the Summit audience over the
course of the event with the Exhibition
Reception a key networking opportunity for
exhibitors and delegates.

The Exhibition Package Inclusions:

* 3m x 3m booth shell scheme

* Two (2) Booth staff passes

* One (1) Summit registration including:
- The Opening Lunch

- Access to the Summit (plenaries and

Boulevard
Auditorium Foyer

EEEEB - Exhibition Reception

W LI II.IIIII|II|I.II:I_| I'_lllll-ll:llll_!_ -The Summit Dinner
1NN (IO 11 -The Summit Breakfast

* Company profile included i
Handbook

* Inclusion inExhibi i e event
website an th t handbook.

sessions)

. PREMIUM SPONSORS

I sPONSORs

EXHIBITORS
Boulevard Boulevar
North Terrace Room Foy@
Sx [l

Boulevard
Office itorium

Boulevard
Auditorium Foyer




TERMS
E¥1 2 CONDITIONS.

1. Definitions

To prepare for the 2013 Summit and maximise youi involvement, follow this

1.1 Cancellation Date means Monday 25 March 2013. checklist...
*Organiser means Council of Small Business of Australia ABN 43 008 597 304 1. Be stocked up on all your collatéral ~ business cards and marketing material
*Event Manager means Sane Event Group ABN 85 862 484 837 to suit the target audience
*Sponsor means the entity sponsoring the 2013 National Small Business Summit
2. All Sponsors are required to lodge their preferences with the Event Manager electronically. The Event 2. Tell your network: send SAVE THE DATE and REMINDER emails to your
Manager then notifies the Sponsor which preference is successful. contacts

2.1 The Organiser retains the express right to reject any Sponsor which it deems inappropriate or
unsuitable in its sole discretion.

3. Post your involvement on Facebook and like COSBOA/SUMMIT

2.2 Sponsors are allowed to apply for sponsorship of single or multiple items. Should an organisation be 4, Follow #COSBOA and send tweets to engage your audience @COSBOA
interested in sponsoring an arrangement not listed then it may contact the Organiser/Event Manager to : /

discuss possible preferences. 5. Provideé a speciai offering (eg discounts, value adds) for business generated
3. After written acceptance by the Event Manager issuing a tax invoice, the Sponsor must provide an out of the Summit Exhibition

image of their logo in the format required by the Organiser and other details as required (e.g, contact
details, trademarks etc) to the Event Manager within 14 days of receipt of acceptance.

4. In order to limit costs, the Event Manager may limit the number of colours used to print sponsor & 7. Get your team on board early to allocate the Staff Booth passes and the

6. Add (o your database through a business card drop prize draw

logos. Summit Registrations
5. Fifty per cent (50%) of the package must be paid by the sponsor to the Organiser within 14 days

invoice unless otherwise agreed in writing by the Organiser/Event Manager. The balance 1%: o be\pai 8. Use your additional pass to the major events to invite a client
ccess

TOP TIPS

Wernesdayas Apili 013, 9. Have a hook on your stand - giveaway item or service e.g. stress ball, neck

ﬁll.The sponsorsl?lp fee does not include free exhibition or conference registrati delegate massage, etc
lists unless specifically stated as a sponsor benefit.
7. All sponsorship materials must be submitted to the Event Manager een the parties. 10. Keep your message sirnple — no more than three key messages to irnpart on
8. Sponsors may not sublet, assign or apportion any part of the item(5) spons nor represent, the audience.
advertise or distribute literature or materials for the pr@ucts v ny other firm or
organisation without written approval from the Organisen(E ger.
9. The Organiser/Event Manager, to the fullest extert % er law, will not be liable for
de rany other cause. YOUR OWN SUGGESTION
*nt Manager requires a request to be received We're always open to new concepts and proposals from our investors, so please tell us what you think.

Contact: Bronwyn Wood
e Organiser/Event Manager will use its best endeavours

ich event the entity will receive a refund of 50% of its original T. +61 29553 4820
IZnager is unable to on sell the package prior to the Cancellation Date E: COSBOA@saneevent.com.au
then all monies will be forfgited.
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Minister's Office File Ref:

Depariment File Ref: CTS04360/13

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

>
Action required: For Approval / Noting //7\@
&7
Action required by: 14 March 2013 QQ
Routine /@
9
liquor and

SUBJECT: Red tape reduction and other reform proposals for reg%

gaming - Discussion Paper @

Summary of key objectives

* Note the progress of the Department of Justice and Attorney neral's (DJAG's) review of
Red Tape and Regulation of Liquor and Gaming in Queenslandyand its consideration of
issues raised at the inaugural DestinationQ forum; and

A\
@ Isch3( 2)(1)(a) Cabinet matter - For consideration by Cabinet @D
£\
()=
Key issues U

1. The Department of Tourism, Major Events, SmWess and the Commonwealth Games
(DTESB) is represented on the Red Tape ReductionvExpert Panel (the panel) established by
the government to review liquor licensing le ion, gaming, trading hours and noise
restrictions under its Six Month Action P%nl ecember 2012).

2. The expert panel is comprised of repregentatives from peak industry (club, casino, hotel and
restaurant) bodies, representatives fr unity groups, and officials from local council
and State Government departments. 's representative on the panel is Mr Paul
Martyn, Deputy Director-General, Fourism Division. Mr Daniel Gschwind, Chief Executive
Officer, Queensland Tourism Indu ouncil, is also a member of the expert panel,

3. On 15 February 2013, the tt,eneral released the ‘Red tape reduction and other
J

reform proposals for regula quor and gaming’ discussion paper for public comment.

4. The paper responds fo is@msad at the 2012 Destination@ forum. The issues and
proposed options for r g them are outlined below,

Reducing State-imposedevent costs (1.9)

5. The reform po' ive is to remove any unnecessary regulatory restriction to promote
industry gro 45@) continuing to minimise harm and adverse effects on public/patron

safety. The itendlisgisses the Liquor Act 1992's current requirement that a commercial
public ev Wit may only be granted to the holder of an existing liquor licence (and then
in

only a cérta e of liquor licence), and the requirement for other approvals such as
permi local councils, road closure permits or firework permits. The paper proposes
the er beteviewed.

By Ol proposed are to either; accept the proposal to review requirements for major
even r to retain existing arrangements.
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Noise controls over liquor licensed premises (2.5)

7. ltis proposed noise restrictions under the Liguor Act 1992, and enforcement of noise
restrictions, be reviewed. Because a review is proposed, no specific options have been put
forward in the discussion paper. The paper contains industry and local governme
where responsibility for noise restrictions over licensed premises should lie, with
local government put forward as possible alternatives to the current regulatory,
under which the Office of Liquor and Gaming Regulation has responsibility f

8. The public has been asked to consider; the best regulatory approach; who deal with
noise complaints; the appropriateness of current decibel limits; whether d reports
es/are best

should be abolished; and how the interests of residents and licensed.v
balanced.

Restrictive trading on days of cultural significance (3.6)

9. DestinationQ participants suggested a review of trading rest @H at apply to licensed
venues during religious holidays and other days of national oRyéligious significance (ie
Anzac Day; Good Friday; Christmas Day). It is believed these réstrictions may impact on
industry’s ability to service the needs of tourists and resi 3.

10. Options being considered are either removing or retaini g restrictions on those days.
DTESB believes these issues should be considered holistic review of retail
shopping hours.

Other changes

11. The above issues are currently being considered as part of the review process and
feedback will be considered by the expert p ver the coming months, after public
consultation closes on 15 March 2013.

12. In addition to the public consultation precess, which will inform the second phase of DJAG's

proposed red tape reduction work, D eveloping a Bill to deliver a number of ‘phase
1" amendments to existing legislation. e 1" initiatives already announced by the
Attorney-General include:

= Removal of requirements f, to report changes to the board within a week;

¢ Introduction of cashless\Ji , ficket-out technology on gaming machines; and

o Removal of renewal r@ments for clubs and hotel gaming machine licences, saving
$435 per applir,‘ant/;7

PN
13 ./sch3(2)(1)(a) Cabinet n@tterk\ﬁoc'ynsideration by Cabinet

N
14. A Bill to delive 4@- re complex Phase 2 initiatives will be developed following the current
consultative pro and DJAG expects the Bill will be introduced later in 2013 or early

2014.
15. The A@eral is also expected to attend the 3 April 2013 TCC meeting to brief the

committeeanthe progress of the review.

lmpli@F
16. The oliteome of the review will impact upon DTESB’s response to a number of actions

arising from DestinationQ.

Background
17. N/A.
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Right to information
18. | am of the view that the contents or attachments contained in this brief are not suitable for

publication.

Recommendation
That the Minister

Note the contents of the brief.

NOTED / ENDORSED

Chief of Staff

Minister's comments

Page 3of 3

Minister's Office File Ref:

Department File Ref. CTS04360/13

JANN STUCKEY-WiP

O
Minister for Tourism, Major Events, Small
Business Commonwealth Games

k\\?>
Y%

Aclion Officer Endorsed by:

Tel;

Director
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Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

(@

P
\YZ
Action required: For Approval f/y
&
Action required by: 28 March 2013 J
Urgent — Approval required to finalise program and travel arrangeme to China
Mission departing 13 April 2013 .
~—
SUBJECT: Overseas Travel Approval for Mr Dominic Ward, Direc stry
Development, Tourism Division, Department of Tourism, Maj » Small Business

and the Commonwealth Games

Summary of key objectives

ustry Development, Tourism

That the Minister Ar
* Approve overseas travel for Mr Dominic Ward, Dir @jas
Division, Department of Tourism, Major Events, all = -Q' ess and the Commonwealth
Games (DTESB) to lead the tourism investment (delegates on the Trade and Investment
Queensland (TIQ) mission to China and Hong ong from 13 to 23 April 2013

(Attachment 1); and V
¢ Sign the attached Queensland Governm Overseas Travel Approval form

(Attachment 2), @
Key issues &

1. TIQ is leading an investment attraction\tpission to China (Beijing, Guangzhou, Foshan,

Shenzhen and Hong Kong) from April 2013 to promote Queensland investment
opportunities in infrastructure roperty development including tourism product
(Attachment 3).

2. The tourism infrastructure and rty development delegation has been recruited from the
Tourism Investment Opp%%{ Register and includes a cross section of developers,
brokers, hotel operators ice providers.

3. To date, 17 tourism 4=la delegates have formally registered and paid the mission
participation fee. ,A ional two proponents have expressed interest but are yet to
register. (Attachm%.

4. The mission g "‘ geted stakeholder engagement and the opportunity to develop direct
relationships estors and key clients. Participation in the program will proactively
position tr%(l%ee sland Government as open to investment internationally, and create

p

breader e of the state’s tourism industry and infrastructure investment opportunities.

5. The Tourism Investment Attraction Unit (TIAU) is leading arrangements for the
tourj component of the mission, with the support of TIQ and the in-country trade
fomers.

8. Participation in the mission will allow the Tourism Division to engage with high-level decision
makers and continue to develop relationships established during your Ministerial mission in
July 2012,

7. As over 50% of the organisations participating in the mission have a tourism interest, TIQ
and industry stakeholders have requested a TIAU representative accompany the offshore
mission to present the Queensland Government’'s commitment to tourism investment.
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8. The TIAU representative will give presentions on the whole of government support for
tourism investment, and provide in-market support and coordination for the tourism
delegates.

9. The TIAU works closely with TIQ and Austrade in strategic investment marke ch as
China. However, in order to develop personal relationships with Chinese inv rg) it is
recommended a TIAU representative support in-market activity.

@ensland.

10. China continues to be a major tourism and investment source market
estment in

investment

Travel to China aligns with the government's commitment to facilitate
tourism infrastructure and will enable the Tourism Division to furthe
relationship between Queensland and China.

Implications Q)
11. It is recommended the Director, Product Development and erships, Tourism Division,

participate in the mission to provide support to the touris on and ensure DTESB
follows up on business and investment leads generated durin mission.

12. The approximate travel cost, including all accommodati®n. and return economy flights, is
$5,710 (excl. GST). The Tourism Division has budget for this travel and funds will
be allocated from TIAU cost centre 7100120. @

Background

13. The mission is designed to meet the objectiv he government which has identified

tourism as one of the state’s four key economic pillars.

14. Investment missions are a significant aspe@he TIAU’s services to tourism proponents
wishing to attract foreign investment. p g these off-shore events forms part of a
dedicated approach by the TIAU to maxi opportunities to promote specific Queensland
fourism investment opportunities. $

|

15, There has been increasing intere sm investment from China and the broader Asian
region with recent examples inclu he purchase of Lindeman Island by the White Horse
Group for approximately $12 , the Ridong Group's $950 million “Jewe!” project on the
Gold Coast; and Nanjing'sdnav t in North Queensland and the Whitsundays.

16. Recently announced fe 5Xforms to visa arrangements which target investors are
expected to further stimulate freign investment into tourism.

17. The Chinese market | ital growth area for Queensland and Australian tourism. Chinese

arrivals have grown average of 15.9% per year since 1999 and, despite sluggish
results in other d :-.i%! phics, are continuing to rise.

Q
18. This travel is\ul pinned by Tourism and Events Queensland’s China Strategic Plan
2012-16 to attrac stment to meet Chinese consumer demand.

Right to in ion
19. ] am Rewview that the contents or attachments contained in this brief are not suitable for
publication.
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Recommendation

That the Minister
» Approve overseas travel by Mr Dominic Ward, Director, Product Development
Partnerships, Tourism Division, from 13 to 23 April 2013: and
» Sign the attached Queensland Government Overseas Travel Approval form% ment
2).

NOTED APPROVED / NOT APPR@

sch4p3( 3) Prejudice
the protection of an

ndividuals right to @
privacy

JANN STUC
Cb(ief of Staff Minister for To » Major Events, Small
Business and the Commonwealth Games
Or,04 413 /
VA v ket verba\]j mppm@ﬁ
Py £

Q
N
&
9

Minister's comments \©
@W

&

Q

Q<

N
K\ , /
Action Officé’ TEtdorsed by: Endorsed by: Endorsét by Endorsed bif//
Dominic Ward, |Diraétor General Manager |DDG [/ —~ DG
) L1Bominic Ward Neal Muller Paul Martyn// |Richard Ef€n
N7 I — AL
Tek: O [Tel: 340 55709 Tel: 322 58610 TeT: j
Mobisch4p3(3) | IMobl————— B [Mobl[___ {1 e ) [
DatePrejudige the  |pate: | Daterax? =/ \} | A0 [ S5

protectiormof s
an individuals
right to privacy
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Trade&Investment

Expression of Interest

Investment attraction mission to China@
15-19 April 2013 @

Trade and Investment Queensland invite you to participate in an investment attr, @;ion to China
(Beijing, Guangzhou, and Shenzhen) from 15 to 19 April 2013 to promote inve nflopportunities in the
tourism infrastructure and property development.

Who should join? @
« Project proponents in tourism infrastructure and property devel
« Professional service providers, including lawyers, financial advise usiness migration consultants

What we offer

networks

@

« Workshops targeting the potential investors and high |
« Queensland Government reception

Discount hotel rates and group ground transport
Post-mission follow-up assistance \/

Cost @
The cost to participate in this mission is $1000ger pany. Participants are required to cover their own
travel expenditures including individual flight ound transfers, accommodation, meals, insurance
and all personal expenses. The trade mission proceed subject to sufficient registrations.

How to register @

There is limited space on this missi erefore, all interested companies must complete the attached
interest. The completed form should be emailed to Cynthia

Investment Opportunity Profilede.r
Chen via email <cynthia.chen@trade.qld.gov.au> prior to 12 March 2013.

Eligible companies will be not ortly thereafter and provided with details to make payment online.
Payment will be required arch 2013.

Contact

export.qgld.gov.au

QUEENSLAND

facebook.corm/TradeandlnvesimentQld COVERNMENT
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OVERSEAS TRAVEL APPROVAL Queensland

Government
Traveller’s details
Surname Ward First Name Dominic
Position Director Employee ID No. (6017748 Non Govt No
Employee A~
Division Tourism Division Department DTESB @
7

Are you an emPonee of the Yes Mo.bile contact Schap3( 3)
agency arranging the travel? whilst Overseas Preiudiee-the ~
protection of an (} O

Contact Phone No. |07 340 55709 Contact Fax No.  |0¥iggdpabgegiat to
privacy /205
Email dominic.ward@dtesb.qld.gov.au \%)/
~N
Is this a block approval form? No
If yes, please complete a duplicate template for each traveller and submit for @; ether with one briefing note for
approval.

Travel details

1 (a) Have you considered video-conferencing as an (\Q

alternative to air travel? @
AN/

1 (b) Please document your reasons for not using video-wmg as an alternative to air travel?

The purpose of the trip is to support the Trade and Inves t Quueensland Mission to China and Hong Kong which

requires client engagement and interface &
O

1 (c) Synopsis - Please provide a short reaso@wr travel (no more than 3 sentences)

Participate in the Trade and Investment Que@ Mission to China and Hong Kong from 13 to 23 April 2013 to
provide support and follow up on busines dsaith the department

Y
2) Itinerary Details \
|Departure date | 13/04/20135 ~  |Return date 23/04/2013 |
N
Itinerary @\\
T~ -
Arrival Date /%rﬁn/é Date ';r‘:ga::;'; (country Activity eg Meeting with X Company
4 Queensland Investment Attraction Workshop;
15/04/2013 6/04/2013 Beijing - China Investment Working Luncheon; and meetings with
A potential investors
> Queensland Investment Attraction Workshop;
Foshan/Guanazh Networking Business Luncheon & Workshop;
17/042013 18/04/2013 ccr)ﬁn aa uangznou = | queensland Investment Roundtable with Yiihe Group;

Business Luncheon with Investors; and Meeting with
Whitehorse Group
Queensland Investment Roundtable Meeting with
investors; Business Luncheon Meeting with
19/04/2013 21/04/2013 Shenzhen - China Counterparts; Mission debrief Session; and Debrief

with Trade & Investment Queensland Guangzhou
Office
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22/04/2013

22/04/2001

Hong Kong

Market briefing by Trade & Investment Queensland
Commissioner Hong Kong Office; Queensland
Investment Seminar; Queensland Government

Business Networking Luncheon; Meeting with Benny

Wu (Chairman of Chang Yuang Group and Executive

Chairman of Rocklands Richfield; and Meeting with

Tony Fung, Chairman of Yu Ming Limited.
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3) What are the estimated costs of this travel?

Funding source details (in $AUD excl GST)

Total
($AUD Agency cost | External cost
rounded)

Airfare (incl fees and charges) $2,650.00 $2,650.00 $0.00
Accommodation $1,860.00 $1,860.00[/7>7 . $0.00
Other associated costs (meals/car hire/visas etc) $1,100.00 $1,100.00[\/ J)  $0.00
Insurance $100.00 $100/06] $0.00
Total Cost $5,710.00 $5,710.068] )) $0.00

If the travel is Externally Funded please <§<y

name the funding body(ies) in full. 0 & O

4) What is the purpose of the travel?

Trade related/business delegations/commercial activities 2@
[ t

To provide high level support throughout the Mission; engage with el deCision makers and establish
relationships with key government and industry counterparts in Chi courage investment and interest in the
Queensland Tourism Industry; to follow up business and investment leads with the Department of Tourism, Major
Events, Small Business and the Commonwealth Games

5) What are the objectives of the travel?

6) What are the consequences of not travelling? @

Not travelling would not allow direct engagement witl ina based companies and investment allies to pursue the
interests of the government to attract investment in uegnsland's tourism product and further support and grow the
state's tourism industry

7) Which sector/industry does your travel te/fo?
Trade and Business

Security risk destinations

(DFAT) travel adviséry 2 countryl/ies to which you are travelling? Travel Yes
advisories can be acc at www.smartraveller.qov.au/zw-cgi/view/Advice

N\

What is theldd by DFAT regarding the level of security risk of the country/ies to which you are travelling?
The advigeris\contaied at the beginning of the security information about the country, listed alphabetically, in the
pries-section.

O & J
8) Have you read an d the Department of Foreign Affairs and Trade

China
Hong Kong

Exercise caution and monitor developments that might affect your safety.
Exercise caution and monitor developments that might affect your safety.

9) What is the advice by DFAT regarding the level of significant health risks in the country/ies to which you
are travelling?

China Take out travel insurance and exercise caution
Hong Kong Take out travel insurance and exercise caution

12-410 - Disclosure Log - Page 56 of 94



Traveller’s confirmation

| have read the Travel Policy and have fulfilled my obligations under this policy.

| am aware of and accept the security risks associated with this travel as outlined in the DFAT travel advisory (eg
notifying the relevant High Commission of proposed travel arrangements).

I/,
Traveller’s signature Date | @ ... / \L/

Approval

Deputy Director-General

approval @ ...................

Director-General approval
(where applicable)

YN
s
Date %
I
Minister’s approval Dat@b ....... [ [
@\
N/

DG of DPC approval of Director-
’ q te | .l [, [,
General’s travel (where applicable)

Premier’s approval of Director-

General’s travel Date = | ... [, [,

Notificatiern of overseas travel

Information provided in this form may be rthe following purposes:

- briefings, and/or

- to identify and assess potential St% rnational collaborations and, where appropriate, may be released to
other Queensland Government offi , rtments and agencies, and/or

- to inform annual reporting requiremen

e
K
&
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e Trade&InvestmentQueensland

QUEENSLAND GOVERNMENT INVESTMENT ATTRACTION MISSION TO CHINA
Beijing / Guangzhou (Foshan) / Shenzhen / Hong Kong

13~23 April 2013 @
DRAFT ITINERARY @

Saturday 13 April 2013 Brishane / Hong Kong

Ry Ca— T e
10:20am Depart Brishane for Beijing via Hong Kong Qantas QF97

(At airport check-in please ask for luggage to be chegk t to Beijing)
5:25pm Arrive into Hong Kong Y/
8:00pm Depart Hong Kong for Beijing on Air China CA}&‘\
11:25pm Arrive into Beijing Capital Airport N
(Coach will be organised by TIQ to take de travelling on Air China flight CA116 to
the St Regis Beijing Hotel)
Overnight Hotel Recommendation: \/
The St Regis Beijing
21 Jianguomenwai Avenue, Beiji Lok 24
Tel: +86-10-6460 6688 Fax! 0-6460 3299
Sunday 14 April 2013 Hong Kong / Beifir

i ~ | Arrive in Beijing

B b= :
Overnight eijing U( >
N
s @ - START OF PROGRAM -

Monday 15 April 2013ulng
2R

= S B

ry Breakfast Briefing by the Queensland Government Trade Commissioner

3

Je: The St Regis Beijing
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QUIENSLAND
CONVERNMENT

Trade&InvestmentQueensland

9:30-12:00pm

Queensland Investment Attraction Workshop (TBC)
This workshop is coordinated by the China Real Estate Association
Focus: Target potential Chinese investors interested in tourism infrastructure and property

development. Further details about investors to be provided in due course e Chinese
investors are interested in investment opportunities in Queensland.

Agenda
1. Each Mayor/CEO of Regional Councils profiles region for trade

2. Qld companies present investment project
3. QLD law firm/ bank present the legal / finance requirement t direct investment

Target: 80 participants (including mission members) \

Venue: The St Regis Beijing /\@

12:00-2:00pm

Investment Working Luncheon in Beijing O
Venue: The St Regis Beijing

PM

One-on-one discussions with potential investors m Investment Attraction Workshop or
own arrangements

Overnight

Beijing \/,)/

Q<

)
N%
&@
N
9
O
©
e

Q
N
&

18/04/2013
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23:%;:!::{‘;% Trade&InvestmentQueensland

Tuesday 16 April 2013 Beijing / Guangzhou / Foshan

[Time e . W N L i 3 .

AM One-on-one discussions with potential investors from Investment Attraction Workshop or
own arrangements O

2:00 — 4:50pm Depart Beijing for Guangzhou via Air China flight CA1327 (TBC) —
(flight duration: approx 2.5 hrs)
TIQ will arrange group airport transfer from hotel to Beijing Airport -up on arrival at
Guangzhou for delegates who are on the nominated flight. Pls ticket this flight
until advised further.

4:50PM Arrive in Guangzhou Airport and transfer to Foshan hotel E}%red coach bus

W
6:00pm Hotel check in @5
Overnight Foshan N

Wednesday 17 April 2013 Foshan

Organised in conjunction with Foshan Fedefation of Industry & Commerce

Focus: Target potential Chine @ors interested in tourism infrastructure and property
%

development. Further details ut nvestors to be provided in due course. These Chinese

investors are interested in%
Agenda

1. Each Mayor/CEO of al Councils profiles region for trade and investment

t opportunities in Qld.

2. Qld companies pr estment project
3. QLD law firm/ b sent the legal / finance requirement to Chinese direct investment

Target: 50 partm (including mission members)
Venue: Int%cg@
12:00-2:00pm Netwcykihh@iness Lunch with workshop guests

Ve}@ﬁ%ontinentai Foshan

PM on-gne discussions with potential investors from Investment Attraction Workshop
(own ngements)

Overnight A& Foshan

~N

tal Foshan
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Thursday 18 April 2013

Trade&InvestmentQueensland

Foshan / Guangzhou / Shenzhen

Hotel Check-out and depart for meeting with Yihe Group
(chartered coach bus to be arranged by TIQ)

10:00am—12:00pm

Queensland Investment Roundtable Meeting with investors at Yj o oup (TBC)

The Yihe group is one of the top 15 property developers in China@mpany
develops high-end residential estates, hotels, and commercial that cater for the
wealthy people in China. The company is interested in inve im Queensland,
especially in residential and commercial development, resprts) aged care facilities.

The Yihe Group will invite the wealthy Chinese resident
from their exclusive “Summer Palace” estate to me it
about investment opportunities in Queensland.

are potential investors)
ion delegates to hear

Focus: Target potential Chinese investors interested iRtourism infrastructure and

property development. Further details about inv&stors to be provided in due course.
Agenda Q

1. Each Mayor/CEO of Regional Council< es region for trade and investment
2. Queensland companies present investment/project
3. Queensland law firm/ bank preswal'i finance requirement to Chinese direct

investment
Venue: Yihe Hotel (TBC) () a

12:00 — 1:30pm Business Luncheon with lr@{é&/{TBC)
Venue: Yihe Hotel (TBC)

1:30pm Depart for next meeting Wi ite Horse Group
(Hired Coach arrangeg-by T&-China )

2:30-4:00pm Meeting with White‘%@ Group (TBC)

White Horse roblished in 1986 in Guangzhou, is one of China’s most
successful advettising and media corporations. Since 2009, this privately-owned
s en investing in real estate and mineral resources. The company

company has-al

has investment in)Australia’s mineral resources and has recently acquired Lindeman
Island i itsundays. The company is looking for new investment opportunities in
Quegnsland.

yfm el 21, Tower A, Victory Plaza, 101 Tiyu Xi Road, Guangzhou

4:00pm — 6:30pm

artfor Shenzhen by chartered coach bus (duration: approx 2.5 hrs)
(ch ed coach bus to be arranged by TIQ )

o
Evening K %te[ check-in and own arrangement
/\
Overnight Y NShenzhen

18/04/2013
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iy Trade&InvestmentQueensland

Friday 19 April 2013 Shenzhen

Depart hotel for Shenzhen MarlneC[ub (chartered coach bus to be a@ged by TIQ) '

9:30-11:40am Queensland Investment Roundtable Meeting with investors
Organised in conjunction with Shenzhen Bay Marina Club

Focus: Target potential Chinese investors interested in touri structure and
property development. Further details about investors to d in due course.
Agenda

2. Qld companies present investment project
3. QLD law firm/ bank present the legal / finan
investment

1. Each Mayor/CEO of Regional Councils profiles re @ trade and investment
ent to Chinese direct
Venue: Shenzhen Bay Marina Club
South of Nanshan Boulevard, Nar@%stnct, Shenzhen 518067 China
11:40am-1:30pm Business Luncheon Meeting with f@ﬂm@(

Venue: Shenzhen Bay Marina Ciub
South of Nanshan Boul nshan District, Shenzhen 518067 China

PM One-on-one discussions with entl\ﬁnvestors from Investment Attraction
Workshop or own arrangem )«)

Overnight Shenzhen

Q.

Saturday 20 April 2013 Shenzhen

[ Debrief with the-delégates on the mission

pm ‘Meeting fvith Shenzhen Foreign Affairs Office
pm Meetfig-with Austrade (Shenzhen) Office

N

en

Overnight
1

Sunday 21 Apn%% Shenzhen / Hong Kong

g @L Debrtef W|th TIQ Guangzhou Office
12:00pm x Depart Shenzhen for Hong Kong via train/coach
(Depending on numbers, TIQ may organise a coach to take delegates to HKG)
pm Arrive Hong Kong
pm Meeting with TIQ Hong Kong Office
Overnight Hong Kong
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é’o:ﬁ Trade&InvestmentQueensliand

Monday 22 Aprli 2013 Hong Kong / Brishane

Market Brleflng ytheCommissmner of Tradeandlnvestment Queensland B

Hong Kong Office (TBC) @
Venue: TBC /A

10:00am-12:00pm Queensland Investment Seminar (TBC) &/{))

Venue: TBC @

Focus: Target potential investors interested in touris @tura and property
development. Further details about investors will be ;;%% n due course.

Agenda
- Overview of Queensland Economy and ent Environment
- Profile regions (by Mayor/CEOQ of Regio uncils)

- Presentations on Investment Opportunities’in Queensland

(Queensland project proponents will hg minutes each to present their specific
investment projects)

- Outline strategies and factors hen investing in Australia and
update legal/finance requireme oreign direct investment
(Queensland service providers wx]l 3 minutes each)

- Presentation on the S|gn|westor Visa category
12:00-2:00pm Queensland Government @ess Networking Luncheon

Venue: TBC &

Alternative Option:
If there are too man egfisland companies to present in the morning Seminar,
Mayor/CEQ of Rﬁ/ ouncils will profile the regions at luncheon.

pm Meeting with D ﬁ'%m Yan (Benny Wu), Chairman of Chang Yuang Group
and Executiv an of Rocklands Richfield (TBC)
Rocktands d has an estimated wealth of approximately AUD $93.4 million. Dr
Wuis ¢ commercial negotiation for a resort in Cairns and a hotel project on
the Gol
&n%c

pm g 'with Tony Fung, Chairman of Yu Ming Limited (TBC)

é Yu Ming Limited is engaged in investment, merger and acquisitions activities in Hong
g, China and Australia. Mr Fung is one of the most successful merchant bankers

in Hong Kong with over 30 years of experience in banking and securities business,
& » as well as property development and investment in Hong Kong and China. The

company recently acquired land in Cairns for an integrated resort hotel development.

Venue: TBC
8:45pm Depart Hong Kong for Brisbane on Qantas QF298
Tuesday 23 April 2013 Brisbane

e BI'IS ane
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Queensland Government Investment Attraction Mission to China
Beijing / Guangzhou (Foshan) / Shenzhen / Hong Kong (15-22 April 2013)
List of organisations with expression of interest (as at 18/03/2013)

| s
© e
o| ®© .
S| 2 Name Position Organisation Comp_any Investment. el
El & Location Location
© o
m S
5 >3
39|25 AN

1] 1 |MrPaul O'Dea Partner ClarkeKann Lawyers % N/A
1| 1 [Hon Jim Elder Executive Chairman Enhance Group @\ risbane Multiple Locations
1| 1 [MrKen Hunt Principal Solicitor Hunt Migration O b Brisbane N/A

Managing Director

Senior Migration Agent
1 TBA Lawyer ((\(\

IN

11 1 [MsLynn Hu Principal & Lawyer McKelvey & Hu Ps.\_@ Brisbane N/A
1 Mr Jeffrey Yang Lawyer, All Bright Law Offices - Associate

of McKelvey & Hu Lawyers D
1 [ 1 [Mr Trenton Clark Director Vv Capital Brisbane Multiple Locations

& East t

1 Mr Mick Mullins Director (Bast Coast)

1T [l St _[Drecer ey Wi e roecs |

Mr Philip Cea

Chairman

1 Mr Darwin King

Managing Director

1 Miss Julia Uy

Creative Director

The Pacific International Group

Logan / Emerald

Trade and Investment Queensland
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z| §
© e
o| © .
© %’ Name Position Organisation Comp.any Investment. cl=st
Bl & Location Location
gl 2
(®]
1 | 1 |CrRussell Lutton Deputy Mayor Logan City Council Logan N/A
1 Mr Todd Rohl Deputy CEO @
1 Mrs Jenni Kang-Stahmer Business Development Executive - Int'l >
Relati )
elations @ ]
11 1 |MrYUE Da (Ter Assistant to the Board Australian Multicultural Tourism Village Logan Logan
Termy) 9e  [LpED> (U [Log

Mr Nicholas Oettinger CEO Sunshine Coast |Sunshine Coast

Ms Yin (Jane) WANG Assistant to CEO
Mr Keliang (Kelvin) Yang Head of Venture Capital

RE/MAX Real Estate Services
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Minister's Office File Ref:

Department File Ref: CTS04710/13

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Action required: For Noting

7
Action required by: NA K@
(0

Routine

%
SUBJECT: Green tape reform - benefits to tourism operators \
Summary of key objectives @
« That you note the information in this brief. %

Key issues

1. Changes have recently been announced to the Environ rotection Regulations 2008
(the regulation) to reduce annual fees for small sew@at nt plant operators.

2. 214 Queensland businesses, including tourism oper such as caravan parks, and bed
and breakfast establishments) have these facilities ang stand to benefit through an annual
fee reduction of 50 percent. ’w

3. In total, this measure will result in an estim nnual fee reduction of $340,000 per
annum.

4. Under the regulation (which comes into @% on 31 March 2013), the fee unit for smaller
sewage treatment plants will be halved:

5, The fee unit will be reduced from the t rate of $220.80 to $111.40.

6. This is an important green tape r n measure and will be included in future tourism
related red tape reporting proc cluding Destination@ and the Drive Tourism

Strategy.

Implications \

7. The Department of Enyi @wt and Heritage Protection (DEHP) has provided advice on
the types of tourism hUsihesses which will benefit from the annual fee reduction.

8. Typically for tourisr%' esses the total fee charged for Environmentally Relevant Activity
63 (sewage tr ant plant thresholds) will be reduced from $3091.20 to $1545.60.

o Ea ndost Resort — Proserpine;

| businesses which will benefit from the changes include:
o aw&en Environmental Lodge Limited — Bush Chalet at Ballandean; and
&a

o -Go Caravan Park Pty Ltd — Proserpine,
8. Th nge¥ reflect feedback provided by the tourism industry including the Queensland
C rk Association.

Backgroun

10. The Queensland Government is committed to reducing the overall regulatory burden by 20
percent.
11. The changes to the regulation form part of the government's Green Tape Reduction
initiative, and reflect the outcomes of the review of Environmentally Relevant Activities
(ERA), undertaken by DEHP,
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Minister's Office File Ref:

Department File Ref; CTS04710/13

12. The amendments made by DEHP capture a broad range of ERA of which ERA 63 (small
sewage treatment plant thresholds) is one. Several other amendments to the regulation,
while not specific to the tourism industry, may also result in indirect benefits to

associated tourism business operations

13. This specific amendment will capture small sewage treatment plants operatin@eak
design capacity between 21 and 100 equivalent persons whether or not th a
discharge to waters or through irrigation and infiltration trenches.

14, The annual fees for ERAs are based on the aggregate environmental sgo
Each ERA is given an AES based on the size and scope of the activj
represents the overall risk of the activity on the environment.

15. Licence holders are also required to submit an annual return ann annual fee.

Right to information

16. | am of the view that the contents or attachments contai brief are suitable for
publication.
Recommendation @
That the Minister note the contents of this brief.

NOTED / ENDORSED

@ JANNSTUCKEY MP
Chief of Staff )hrﬂWm or Events, Small

Business and the Commonwealth Games

D
/ / @ C;\I%I \ 2
&

N
: : /
Action O Endorsed by: Endorsed by: Endors : Endorseq b
@ frector General Manager DDG DG
Tony Callaghan R Richard [den
Tel: Tel: Tel: 340 50541 Tel Tel: 322152031
Mab: Mob Mgh 1 Mob: 0
? rejyaice the
Dete: / / Datefrowiceie " Date:|SJ 3/ (3 Date Rr% P

individuals right
to privacy
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PARTNERSHIP AGREEMENT @

between the Queensland Government and
Chamber of Commerce and Industry Que nd

Monday 25 March 2013 \

The Queensland Government and the Chamber of @ca and Industry
Queensland will work in partnership by proactively '/\, local Members of
Parliament and local chambers in a Queensland-wide ‘This
campaign. Where practical, this partnership will also gngage with councils, industry
associations and service providers to promote ‘purch cally’ in local communities
within Queensland.

The aims of this ‘Think Queensland, buy locally’ cagn partnership are to:

e Provide tools and basic support for locally driven/tampaigns;

= Champion local communities to run local purchéasing campaigns;

s Assist local members of parliament to te the benefits;

e Grow local spend in local communi act as a catalyst for local communities

to support their local businesses ployment; and
o Improve regional employment a@onal economies and economic recovery.
Through collaboration and coop@n, this partnership will assist local members and
businesses to:

* Promote the benefits of p sing locally;
e Showcase the streng d successes of local businesses;
« Play a vital role in th& economic recovery; and

e Enjoy the suppo ensland communities.

All partners
Queensland j

T%rabie Mr Stephen Tait The Honourable Jann

Campbell Newman MP CEO, Chamber of Stuckey MP

Premier of Queensland Commerce and Industry Minister for Tourism, Major
Queensland Events, Small Business and

the Commonwealth Games
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Minister's Office File Ref:

Department File Ref:

~
s

ers o 5330/ 13

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Action required: For Approval @)')
~—~
Action required by: Wednesday 20 March 2013
Critical _fsch3( 2)(1)(a) Cabinet matter - For consideration by Cabinet @Oyu |
2

SUBJECT: Buy Locally Campaign

Summary of key objectives

That the Minister supports the launch of a * Buy Locally’ ca
That the Minister approves the proposed communications st y

That the Minister approves the attached letter of agreement with'the Chamber of Commerce

and Industry Queensland (CCIQ) for signature by the rable Campbell Newman MP»

Premier and the Chief Executive Officer of CCIQ.

Key issues @

1.
2.

The Premier has proposed running a ‘ Buy Locally cdrhpaign from Monday 25 March 2013.

It is proposed that the campaign culmi in a special '‘Buy Locally Saturday’ on
Saturday 27 July during the proposed Queehsglafid Small Business Week.

_sch3( 2)(1)(a) Cabinet matter - For consideration by Cabi&

NN

. Buy locally initiatives are used o nanﬂrage people to spend in their local community to help
their economy, embrace whats their regions unique, foster local job creation, nurture
N

community, create diversit Acourage entrepreneurship.

In recent years, New ut ales, Victoria, South Australia, Tasmania and Westemn
Australia have all im d campaigns promoting the benefits of local spending to
stimulate local econoifiies;yBuy locally’ campaigns are also popular in the United States of
n

America, with mor&%

Queensland’s ‘cally’ initiative is a broadly visible, educational and promotional
campaign that 2 -iv.

® sSUppo Q%recovery of strong, diverse, innovative and economically resilient
compunitiesfollowing Queensland’s recent natural disasters.
pai

0 active programs across numerous cities and states.

. The centres on encouraging Queenslanders to ‘think local first’, rather than simply
pro g9-buying’ local. By thinking local, Queenslanders can make choices that have
dra impact on local communities and economies.

The campaign will inform consumers about the economic and social advantages that local
businesses bring to a community and encourage people to consider how to maximise the
impact of their daily actions and purchasing decisions.

A draft communications plan has been prepared, and is provided at Attachment 1.
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Department File Ref;

10. The campaign will make considerable use of the internet and social media to promote key
messages along with a ‘Business Toolkit' with print-ready files to download, making
materials available for use in, and by businesses. The Business Toolkit will include:

a. Posters
b. Stickers

c. Logo files for use in publications @
d. POS Material
e. Web buttons @
11. Campaign toolkits will be provided to local Members of Parliament and al chambers
of commerce for distribution to local businesses.

12. Other partners such as business enterprise centres, regional ve@nt organisations
and local councils will also be encouraged.

13. To assist with access to the local chambers it is proposed to r with the CCIQ and
local chambers in the campaign delivery. A draft Letter of A@ Is at Attachment 2.

Implications
14. There are a number of issues and challenges associat@his campaign including:
ue

e sensitivity to the devastating impact on individ
the reality that some businesses might not reco

slanders and businesses and

e« ensuring the message is positive, but istigy— price and availability will always
influence purchasing decisions

s need to reinforce that the campaign i orting all businesses — locally owned and
chain businesses to avoid protectionjgm, -competition or unfair trading criticisms

¢« need to focus on purchasing loc d not buying locally made to avoid possibly

contravening local content and pracurgiment regulation

e communication of benefit t@munities and regions, not individual businesses.
Consumers today are savvy—edugated and will not tolerate being told to spend for the
commercial gainofab

S
= compared to a campan after the 2011 floods that experienced some issues and
attracted adverse med{a affention.

15. Material will be made ilabfe through the Business Toolkit for print-ready files to download
and print at user cost.

16. It is difficult to sheasure the additionality of campaigns such as this, however, a suitable
measure of {@) and a proposed key performance indicator is the number of '‘Buy
Locally’ toolkits distributed or downloaded from the website.

Backgrou
17. The rem requested that the Department develop this campaign on
Fri rch 2013.

Right to information

18.1 am of the view that the contents or attachments contained in this brief are suitable for
publication.
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Department File Ref:

Recommendation

That the Minister
Supports the launch of a ‘Buy Locally’ campaign
Approve the proposed communications strategy
Approve the attached letter of agreement with the Chamber of Commerce Industry
Queensland (CCIQ) for signature by the Premier and the Chief Executive Office Q.

'_;_'h'r\“\ \@
PPROVED /| NOT APPROVED APPROVED.)I NOT OVED

sch4p3( 3)
Prejudice the
protection of

L dppond
L)O m-)'ﬂ.

Chief of Staff

213 13

Minister's comments @\\

//\Q M\:)oﬂ,\,,_‘ @WM C\y(.g e A e Lo et

Mo M aedaea 7 @\
%

=4
AN
Action Officer Endo by:)) Endorsed by: Endorsed Py:
John Monico Director Executive Director DG

Small Business an Ahérn Phil Green Richarg/Eden
siness Small Business

m
Tel: 38
b:

Tel: 340 5 98 0902 Tel: 322 47974  Tel: 322 52031
Mob: Mob:
chap3(3 | — ) I
et 5 y
Diomice e o Dater [/ Date:(q/} 1923

individuals right
to privacy
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Buy locally @@

Buy locally initiatives are used to encourage people to spend in their local com@?to help their
economy, embrace what makes their regions unique, foster local job creati@ re community,

create diversity and encourage entrepreneurship. N

In recent years, New South Wales, Victoria, South Australia, Tasmani estern Australia
have all implemented campaigns promoting the benefits of local s I stimulate local
economies. ‘Buy locally’ campaigns are also popular in the Unit of America, with more
than 140 active programs across numerous cities and states.

Aim and objectives

Queensland’s ‘Buy locally’ initiative is a broadly visible, e and promotional campaign that

aims to:

e support the recovery of strong, diverse, innovatite.and gconomically resilient communities
following Queensland's recent natural disasters

@ underpin the broader Queensland Small Bus@Strategy and Action Plan 2013-2015

The '‘Buy locally’ campaign objectives are to: &

e educate Queenslanders about the be@ spending money with local businesses within
their own community, whether it is natio hain or a locally owned shop, to help aid the
State’s economic recovery

e stimulate local economies by e ging Queenslanders to support their own communities by
buying local. \
Strategic approach @

The campaign centres on uraging Queenslanders to ‘think local first’, rather than simply
promoting ‘buying’ loca® B ing local, Queenslanders can make choices that have dramatic
impact on local com mn‘\% and economies. The campaign will educate consumers about the
economic and soci < .» ages that local businesses bring to a community and teach people how
to maximise the impastef/heir daily actions and purchasing decisions.

Queensland@lly’ campaign strategies
ica

e Comm te clear benefits to Queensland of buying local
° IIIust%buying locally can help towards the successful recovery efforts currently

genera momentum throughout the State

e Acknowledge that consumers will perhaps not be able to source everything locally, but by
thinking about it, every dollar spent can be maximised.
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® Engage Queenslanders, both consumers and businesses, to take an active role in shaping the
future economic development of their city and region

profile such as the Mayor and local State Member to champion the message.

Issues and challenges @
These include: @

® sensitivity to the impact on individual Queenslanders and businesses ar@ reality that some
businesses might not recover

e Stimulate media coverage of the issue and use local business owners and people@a public

® ensuring the message is positive, but realistic — price and avai]abil@ Iways influence
purchasing decisions

e need to reinforce that the campaign is supporting all busines ocally owned and chain
businesses to avoid protectionism, anti-competition, unfair tradi riticism

@ communication of benefit to communities and regions, n dividual businesses. Consumers
today are savvy, educated and will not tolerate being toldto-spehd for the commercial gain of a
business

e it is compared to a campaign run after the 201 1::|ch had some issues.

Target audiences

Primary audiences @

Queensland

® consumers / holiday makers / students§

Businesses
Business, industry and trade panna@j associations

Local governments, Chamber o@merce, economic development agencies

Media \
Key messages @

e Buy locally i @

Supporting messa

e Keep the benefits of your spending in your community: shop, stay and play locally
e Dollars t@ ithin a community circulate, and everyone eventually benefits

e Supporting youv local community will help recovery after the flood: everyone can play a role in
Que 's recovery

e My city tewn is my business

e Help me, help you, help us: many businesses are doing it tough, let's get them through it.
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Buy Locally — cook with Queensland produce, holiday in your State, do business within your
community, invest here, work here: be a Queenslander.

Look for the Buy locally symbol / program participants. @
Ask if your local businesses are aware of the campaign and want to be involv%

There are almost 412,000 small businesses in Queensland. This figure@mts for 96 per
cent of all Queensland businesses.

Find out what you can do at www.business.gld.gov.au \@
Tactics @_
A range of key tactics will be deployed in the short-term (March- Api), medium-term (May - July).

Long-term activities and campaign extension will depend on tion of the initial campaign

success and funding availability. :
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~ &

AUDIENCES TACTIC AND RATIONALE (/\\/ WHEN
State-wide Buy locally
(businesses and e Develop brand identity for ‘Buy locally’ initiative ) ort-term: branding
consumers) = Design tool kits for businesses to use (stickers, signage, point-of-sale matenal% dMEVEI}?I;Igf;t and launch
buttons etc AL
(provide as downloadable pdfs on website) A O)’)
Queensland Website \/
businesses and Develop ‘Buy locally’ web presence on www.business.gld.gov.au that inchides Short-term: branding
consumers e information on why buying local is a good thing for comm development and launch
o how buying local will help with recovery and rebuild p o isasters March 2013
* husiness to consumer (B2C) and business to b sines 0 promote the ‘Buy
locally’ message (i.e. information on how to estahlish ahdtse regional Facebook groups,
twitter accounts, websites, loyalty prog
s  Promote existing local campaigns te- w1de initiatives such as the
www.helpgldfarmers.com.au w % cebook
Queensland Social media c
businesses and s Runa social medla etion)called ‘ShopSmallQld’ that encourages people to purchase Short-term: Launch in June and build
consumers from their loc interest with the event to occur on

/«‘\

ofle Saturday during the campaign. The campaign would rely on
busmesse P omotlons and discounts on the day to entice shoppers away from
mall local neighbourhood

usmesses can be used on Twitter to mention the lacations of these
and their specials
l.' t¥on the Business Queensland Facebook on how to get involved
Create a specialist web page on the business site which allows businesses to register and
allows shoppers to see what events and discounts are available in their area,

Saturday 27 July 2013 during

Queensland Small Business Week

Que d
co i

v Premier launch at planned event

® Jointlaunch with Premier, Minister and Chamber of Commerce at Yandina.

Short-term: Premier’s Launch

Monday 25 March 2013

Qld businesses and
consumers

Local voices

=  Source local stories from small business operators and let them say it in their own words
as this will have more impact. These can be videoed and can be posted to You Tube

e Getlocal MPs and Mayors to run a grass root awareness campaign by incorporating

messages into public addresses and running local events such as Christmas in July.
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Medium term
March — July 2013

Medium to long-term involvement

with initiative




>3

State-wide Media %@
Develop media plan to support initiative and to maximise spread of ‘Buy locally’ messages, term: March 2013 launch
including: %>
e key message snapshot for distribution to government, allies and associations Medium-term: messaging drive
¢ editorial placement and partner with local media X@
e list of ambassadors available for interview @
® community service announcement scripts
e radio competitions / giveaways.
2\
Queensland B2C ‘Buy locally’ tool kit for businesses \\@ Short-term
businesses Including: March - April 2013: development
e information on how to use social media to he eir@ess and distribution
e loyalty programs
e point-of-sale kits (posters, window cli b baxiners, web buttons, Long-term initiative
®  messages to use in media releasesfiye
= ‘Buy locally’ branding for useon\collateral
s web linking strategies t&g‘; ogabbusinesses / community websites.
Queensland rduwsiness associations /member bodies

business groups and

associations

q

\

B2B ‘Buy locally<too
Including:
® Informati@gn to be involved in specific initiatives such as ShopSmallQld

o ey a ruse in their media / speeches
tent fir newsletters and websites
%irect mail to members / constituents
nner ads for use on websites
= V" ‘Buy locally’ branding for use on collateral
s downloadable posters, postcards, art for window clings etc
s encourage links to ‘Buy locally’ web presence
e businesses operating in Queensland.

Short-term
March - April 2013: development
and distribution

Long-term initiative
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9. | Queensland Food events
consumers and e Investigate opportunities with food /wine festivals (i.e. Caxton St Seafood festival etc) Shor edium-term
businesses e Investigate opportunities with food and wine regions, such as the Granite Belt, to put on C@Uﬂ 2013
joint promotions or events %
e Contact celebrity Queensland chefs (e.g. David Pugh (Queensland Chef), Dominique Ri 2%>
Alistair McLeod) to promote Queensland produce ?
e Involve the CWA in a State-wide regional food initiative culminating at the B . Kt
2013 @
10. | Queensland Queensland Government events/activities KQ Medium-term initiative
businesses/ Use Government events to spread buy locally message, for exa May - July 2013
consumers e Homebiz expo - 16 May

Mackay Summit for the Queensland Plan - May
National Small Business Summit - 24-25 July

Queensland Small Business Week - 24-31 July
Premier’s 2013 Sustainability Awards (@ rds Dinner 14 June
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Evaluation

Number of local chambers / organisations delivering campaign @

Number of businesses involved in campaign
Media analysis (number, frequency, topic, location, message pick up) @

Trends / volumes in web and social media usage (number, frequenc location)

There would need to be some sort of survey done if we were to measur@

% of population who recognise logo or have heard of camp,

% of consumers who believe it to be 'very important' o P ' that business /
product / service is Queensland
% of Queenslanders who buy from Queensland businesses ‘whenever possible’ or

‘often’;
% of Queenslanders who specifically look for the 0%

QO

Q<
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PARTNERSHIP AGREEMENT @

between the Queensiand Governmen
Chamber of Commerce and Industry Q

e
Monday 25 March 2013 \
o@rce and Industry

c

The Queensland Government and the Chamber of
Queensland will work in partnership by proactively gngaging local Members of
Parliament and local chambers in a Queensland-wide ‘buydocally’ campaign. Where

practical, this partnership will also engage with cougcils, industry associations and

service providers to promote ‘purchasing locall local communities within
Queensland.

The aims of this ‘buy locally’ campaign partnership to:

e Provide tools and basic support for locallWeampaigns;

e Champion local communities to run local purchasing campaigns;

= Assist local members of parliament to te the benefits;

e Grow local spend in local commu% act as a catalyst for local communities
P

to support their local businesses loyment; and
o Improve regional employment and onal economies and economic recovery.

Through collaboration and coo;@n, this partnership will assist local members and

businesses to:
Promote the benefits sing locally;

e Showcase the strengths successes of local businesses:
e Play a vital role in thé ecgnomic recovery; and
o Enjoy the suppo ensland communities.
o
All partners ung that the Queensland economy has great potential and that
Queensland tate of Great opportunity and agree that sustained effort over time
carGon

will ensure lo

A

munities prosper.

Th nourable Mr Stephen Tait The Honourable Jann

Campbell Newman MP CEO, Chamber of Stuckey MP

Premier of Queensland Commerce and Industry Minister for Tourism, Major
Queensland Events, Small Business and

the Commonwealth Games
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Department of Tourism, Major Events,
e : 1 Small Business and the Commonwealth Games |

@

Think Queensland, buy locally )

Buy locally initiatives are used to encourage people to spend in their local ¢ ty to help their
economy, embrace what makes their regions unique, foster local job creati rture community,
create diversity and encourage entrepreneurship.

Western Australia

(&4
0

have all implemented campaigns promoting the benefits of local g5ey to stimulate local
economies. ‘Buy locally’ campaigns are also popular in the Unitéégtated of America, with more
than 140 active programs across numerous cities and states. \

Aim and objectives

Queensland’s ‘Buy locally’ initiative is a broadly visible, e@ioé and promotional campaign that

aims to:

e support the recovery of strong, diverse, innovat n¢/economically resilient communities
following Queensland’s recent natural disasters

© underpin the broader Queensland Small Bu@ Strategy and Action Plan 2013-2015

The ‘Buy locally’ campaign objectives are t &

e educate Queenslanders about the ben%f spending money with local businesses within
their own community, whether it is nati chain or a locally owned shop, to help aid the
State's economic recovery

e stimulate local economies ging Queenslanders to support their own communities by

buying local.

Strategic approach @

The campaign centres o@uraging Queenslanders to ‘think local first’, rather than simply
promoting ‘buying’ loc&l BY King local, Queenslanders can make choices that have dramatic
impact on local comyR and economies. The campaign will educate consumers about the

PHAETNTTE
economic and soci :@ tages that local businesses bring to a community and teach people how
to maximise the impacteftheir daily actions and purchasing decisions.

Queenslan@any’ campaign strategies

e Com icate Clear benefits to Queensland of buying local

® |[llus ow buying locally can help towards the successful recovery efforts currently
generaiing momentum throughout the State

e Acknowledge that consumers will perhaps not be able to source everything locally, but by
thinking about it, every dollar spent can be maximised.

Great state. Great opportunity.

Queensland

¥ Governmenl
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Engage Queenslanders, both consumers and businesses, to take an active role in shaping the
future economic development of their city and region

Stimulate media coverage of the issue and use local business owners and peopl public
profile such as the Mayor and local State Member to champion the message. ;

Issues and challenges
These include:

sensitivity to the impact on individual Queenslanders and business a@ reality that some
businesses might not recover \

ensuring the message is positive, but realistic — price and availabil always influence
purchasing decisions

need to reinforce that the campaign is supporting all business locally owned and chain
businesses to avoid protectionism, anti-competition, unfair.trading’criticism

idual businesses. Consumers
end for the commercial gain of a

communication of benefit to communities and regions, ne!
today are savvy, educated and will not tolerate being
business

it is compared to a campaign run after the 201 1Whi0h had some issues.

Target audiences
Primary audiences @

Queensland

consumers / holiday makers / studen@
Businesses
Business, industry and trade pari‘z d associations

Local governments, Chamber merce, economic development agencies
Media

Key messages @

Buy locally O\@

Supporting messa

Keep the benefits of your spending in your community: shop, stay and play locally

Dollars &y ithin a community circulate, and everyone eventually benefits

Supp. g your local community will help recovery after the flood: everyone can play a role in
Qu s recovery

My city Atown is my business

Help me, help you, help us: many businesses are doing it tough, let's get them through it.

Great state. Great opportunity.
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— = = s Small Business and thi

e Buy Locally — cook with Queensland produce, holiday in your State, do business within your
community, invest here, work here: be a Queenslander.

e Look for the Buy locally symbol / program participants. @
® Ask if your local businesses are aware of the campaign and want to be involv@

e There are almost 412,000 small businesses in Queensland. This ﬁgure@nts for 96 per
cent of all Queensland businesses.

e Find out what you can do at www.business.qld.gov.au \Z

Tactics
A range of key tactics will be deployed in the short-term (March- April}, medium-term (May - July).

Long-term activities and campaign extension will depend onion of the initial campaign

success and funding availability. @

Q<
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Department of Tourism, Major Event

S,

Small Business and the Commanwealth Games =

AUDIENCES TACTIC AND RATIONALE [ WHEN
State-wide Buy locally (PN
(businesses and = Develop brand identity for ‘Buy locally’ initiative @ ort-term: branding
consumers) = Design tool kits for businesses to use (stickers, signage, point-of-sale material % &evelg}érgfgt and launch
; ; arc
buttons etc (provide as downloadable pdfs on website) /\\ O}?
Queensland Website \PA
businesses and Develop ‘Buy locally’ web presence on www.business.gld.gov.au that includes: Short-term: branding
consumers » information on why buying local is a good thing for commu development and launch
e  how buying local will help with recovery and rebuild isasters March 2013
e  business to consumer (B2C) and business to sines@ kits?to promote the ‘Buy
locally’ message (i.e. information on how to establish aniduse regional Facebook groups,
twitter accounts, websites, loyalty progr etc).
e  Promote existing local campaigns a z@te—wide initiatives such as the
www.helpgldfarmers.com.au website andFacebook
A
Queensland Social media \\/j"
businesses and s Run asocial media pro fowcalled ‘ShopSmallQld’ that encourages people to purchase Short-term: Launch in June and build
consumers from their loc :@ one Saturday during the campaign. The campaign would rely on | interest with the event to occur on

ingpromotions and discounts on the day to entice shoppers away from

businesse v
malls o fheil local neighbourhood
9 | Businesses can be used on Twitter to mention the locations of these

s and their specials
sts’on the Business Queensland Facebook on how to get involved
reate a specialist web page on the business site which allows businesses to register and
allows shoppers to see what events and discounts are available in their area.

Saturday 27 July 2013 during
Queensland Small Business Week

A\
A

Que Premier launch at planned event

EO @ Jointlaunch with Premier, Minister and Chamber of Commerce at Yandina. Short-term: Premier s Latinch
Monday 25 March 2013

Qld businesses and Local voices

consumers

e  Source local stories from small business operators and let them say it in their own words
as this will have more impact. These can be videoed and can be posted to You Tube
Get local MPs and Mayors to run a grass root awareness campaign by incorporating

messages into public addresses and running local events such as Christmas in July.

Medium term
March - July 2013

Medium to long-term involvement

with initiative

H1Ouidoutr- G =9
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o : - === Small Business and the Commonwealth Games wwms

State-wide Media N\
Develop media plan to support initiative and to maximise spread of ‘Buy locally’ messages, ? ~term: March 2013 launch
including:

e key message snapshot for distribution to government, allies and associations @ Medium-term: messaging drive
e editorial placement and partner with local media

e list of ambassadors available for interview @
e community service announcement scripts

¢ radio competitions / giveaways,

Queensland BZC ‘Buy locally’ tool kit for businesses Short-term
businesses Including: @ March - April 2013: development
heir b

e information on how to use social media to he and distribution

i@b banners, web buttons, Long-term initiative
e

ral

e Joyalty programs

e  point-of-sale kits (posters, window
e messages to use in media releasgs,;
e ‘Buy locally’ branding for us

e web linking strategies t businesses / community websites,
Queensland B2B ‘Buy locallyxv it fprbiisiness associations/member bodies
business groups and | Including: Short-term
associations o Informati@zh to be involved in specific initiatives such as ShopSmallQld March - April 2013: development
o ey r use in their media / speeches and distribution
%d newsletters and websites ot
< alpdirect mail to members / constituents Long-term initiative

nner ads for use on websites
e ‘Buy locally’ branding for use on collateral
* downloadable posters, postcards, art for window clings etc

e encourage links to ‘Buy locally’ web presence
s  businesses operating in Queensland.
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e == Small Business and the Commonwealth Games e

9. | Queensland Food evenis
consumers and e Investigate opportunities with food/wine festivals (i.e. Caxton St Seafood festival etc) Short dium-term
businesses e Investigate opportunities with food and wine regions, such as the Granite Belt, to put on h st2013
joint promotions or events f %
e Contact celebrity Queensland chefs (e.g. David Pugh (Queensland Chef), Dominique Riz @%
Alistair McLeod) to promote Queensland produce @
» Involve the CWA in a State-wide regional food initiative culminating at the
2013 @@
10. | Queensland Queensland Government events/activities % — Medium-term initiative
businesses/ Use Government events to spread buy locally message, for exav@ May - July 2013
consumers

» Homebiz expo - 16 May
e Mackay Summit for the Queensland Plan - Ma @
e National Small Business Summit - 24-25 July

e Queensland Small Business Week - 24-31 July
e Premier’s 2013 Sustainability Awagé ds Dinner 14 June
A\

\

@\©%
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N
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Department of Tourism, Major Events,
' = === Small Business and the Commonwealth Games |

Evaluation
® Number of local chambers / organisations delivering campaign @
® Number of businesses involved in campaign
® Media analysis (number, frequency, topic, location, message pick up)
® Trends/ volumes in web and social media usage (number, frequency , location)

® % of consumers who believe it to be 'very important' gf“imporfant' that business /
product / service is Queensland

® % of Queenslanders who buy from Queensland business
‘often’;

® % of Queenslanders who specifically look for tf

s ‘whenever possible’ or

Q<

@\/
S
9
\©
@)
9
Q°
A
Q-

Great state. Great opportumty

[ e
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Minister's Office File Ref:

Department File Ref. £3%. BRZL5 f [t

T

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Action required: For Signing @5}

Action required by:
Q7

<
SUBJECT: Asian Cup 2015 - Execution of Funding Agreement a andum of
Understanding

Summary of key objectives @

e The finalised Funding Agreement (FA) and Memorandum tanding (MOU) for the
2015 Asian Football Confederation Asian Cup (Asian Cup) ar: ached for execution.

Key issues

1. One full copy of the FA is attached for your signatur elt-as seven copies of
Queensland’s execution page.

2. One full copy of the MOU is attached for your W as well as four copies of
Queensland’s execution page.

Background @
3 sch3( 2)(1)(a) Cabinet matter - For consideration by Cabiﬂ&
O \

N

Right to information @
4. | am of the view that the conte@ tachments contained in this brief are not suitable for

publication. \
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Minister's Office File Ref:

Depariment File Ref:

Recommendation
That the Minister

e Sch3( 2)(1)(a) Cabinet matter - For consideration by Cabinet

NOTED / ENDORSED NOTED / ENDORSED Z@

JANN STUCKE

Chief of Staff Minister for T Major Events, Small
Business an Commonwealth-Games
/ / /
APPROVED / NOT APPROVED APPR@ | NOT APPROVED

@m STUCKEY MP

Chief of Staff Minister for Tourism, Major Events, Small
Business and the Commonwealth Games

/ / @ / /

Minister's comment %

Action Oﬁ'ke% Endorsed by: Endorsed by: Endorsed by:
Amy Cupitt Exec Director Division He DG

Manager, Major Filly Morgan Nick EHiptt ~4—Richard Eden
Events

QcGC OCGC Otee s

Tel: 32383136 Tel: 324 73076 Tel: 323 54834 Tel: 322 52031
Mobich4p3(3) | Mab: Mob: [ 1]
Prejudice the . .
Datel e e Date:(&7 5/ (9 Date: / /

individuals right
to privacy
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Minister's Office File Ref:

Department File Ref:

CTS 05368/13

Recommendation
That the Minister

e Sch3(2)(1)(a) Cabinet matter - For consideration by Cabinet

e
APPROVED / NOT APPROVED ? APPROVEIIHr
f/
JANN KEY
Chief of Staff inister for Tourism, Major Events, Small
Bu s and the Commonwealth Games

b od mpl U

Minister’'s comments
O

VA
Action Offi Endorsed by: Endorsed by: Endorge by:
Amy Cupj ¢ Director Division Head DG
Manager’; r Filly Morgan Nick Elliott Richard, Bden
Events
OCGC ocGC OCGC
Tel: 323 83136 Tel: 324 73076 Tel: 323 54834 Tel: 322 31
Mob[;ch4[%3g 3) I Mob:__—_————_1Mob:
r I .
Datebrgggcti(i)(?nto?an Date: [ [/ Dateipf / »
individuals right
to privacy
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Pages 140 through 247 redacted for the following reasons:

sch3( 2)(1)(a) Cabinet matter - For consideration by Cabinet
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Minister's Office File Ref:

Department File Ref: T 057 E,SJIIE
l

Briefing Note
The Honourable Jann Stuckey MP
Minister for Tourism, Major Events, Small Business and the Commonwealth Games

Action required: For Approval / Noting @
Action required by: 22/04/2012
Urgent O

S
SUBJECT: Games Emblem Launch — 4 April 2013 \@

Summary of key objectives @

Key issues Q

A site inspection of the proposed venue for the Gold Coast™2Q18 Commonwealth Games
Launch and Emblem unveil on Wednesday 20 March at Surfers Paradise beach revealed a
significant reduction in the original ‘launch’ footprint due ongoing beach erosion issues
and restoration works. Gold Coast City Council Chief Li Warren Young, and Council’'s
senior foreshore engineers advised the beach an posed site poses a number of
unacceptable public safety concerns due to significant ngoing erosion. A relocation of the
Games launch is deemed necessary based on iWommendations from Council that the
beach at Surfers Paradise cannot be used, ii.) the areg/fequired to accommodate a large crowd
and iii.) staging requirements for the launch jvities. The launch will now be held at the
Broadwater Parklands, Southport. @

Implications @

Invitations to the VIP group were se the launch announcement media release distributed
early last week. The communicatigpsedetailed the event on Surfers Paradise beach. These were
sent before the latest episode ; eather was forecast. Had this weather not eventuated it

was expected that Surfers Pa e beach could have been used. It is now imperative to
resend amended venue deta invitees and also distribute a release outlining the rationale
behind the relocation. There een an excellent response from national and state media to
cover this event includin en’s Sunrise and Nine’s Today Show. They will still broadcast
from Broadwater Parki t will also require notification of change of venue as soon as
%l be conducting activities during the morning and they also need

possible. Several spoH i
immediate notific heir plans will change given the event will no longer take place on the
beach.

Backgrou@
° decided some weeks ago that Surfers Paradise beach presented a great location

unch of the Gold Coast 2018 Commonwealth Games Launch and Emblem
il. It showcases the city’s beaches and skyline and provides a fitting backdrop for
natiohal and state media to broadcast the event and capture great Gold Coast vision.

» An inspection of the beaches by Council staff this week revealed that despite
replenishment works undertaken last week, the beach profile remains unsuitable for
staging a major event.

e With the poor weather in January, February and March, a contingency plan to hold the
event at Broadwater Parklands was developed.
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Minister's Office File Ref:

Department File Ref:

e Broadwater Parklands provides for each element of the launch including entertainment,
sporting activities and the unveiling of the emblem.

¢ There has been a strong response from national and state media to cover this event
including Seven's Sunrise and Nine's Today Show. They will still bro st from
Broadwater Parklands but will also require notification of change of venu oon as
possible. The Broadwater Parklands was chosen as a contingency of the
skyline that provides a great backdrop for vision and images. @

e« Several sports will be conducting activities during the morning ey also need

immediate notification as their plans will change given the event onger take place
on the beach.

« [nthe event of rain and/or high winds the event will move tj t@ld Coast Arts Centre.

Right to information

I am of the view that the contents contained in this brief are fot suitable for publication. The
attached news release is recommended. Q

Recommendation @

GOLDOC recommends that the Minister approves news release concerning the changed

venue and associated communications.
Kind regards &

sch4p3( 3) Prejudice the protection of an @
ndividuals right to privacy g

Mark Peters \
Chief Executive Officer, GO%

22 March 2013 0\
o
&
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Minister's Office File Ref:

Department File Ref;

NOTED

o e W
JAMES MARTIN JANW_
Chief of Staff Minister for Tourism, Ma vents, Small

Business and the i
P, 1 2B

Minister’s comments

Action Officer Endorsed by;
Director

Tel: Tel:
Mob:

b: b:
Date: / / Date: I@Date: NP3
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